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Course Code 04060
International Industry Analysis Credit
EIl=3 I AR Hours
The purpose of this class is to let the students have chances to get know more
insights about international business operations through invited guest speakers,
taking courses in Mainland China, as well as visits of renowned Taiwanese
enterprises and multinational corporations. The students are expected to broaden
their international viewpoints after the versatile course contents. The related topics
Course are summarized as follows:
Objectives 1. The Introduction of Mainland China investment environment.
RN 2. The Macroeconomic of Mainland China
3. The management control system in Mainland China
4. The development of high-tech industry in Mainland China
5. The operation of Taiwan-investment enterprise in Mainland China
6. The operations of enterprise in Mainland China

Course Name 3

The purpose of this class is to let the students have chances to getknew gain mere
insights about international business operations through invited lectures of guest
speakers, taking-courses in domestic or international sites, as well as business visits
of renowned Taiwanese enterprises and multinational corporations. The students are
expected to broaden their international viewpoints after the versatile course

Course contents. The related topics are summarized as follows:
Objectives 1. The introduction of international investment environment;
fede WP RS/ 2. The macroeconomic of international business;

3. The management control system in international business;

4. The development of high-tech industry across countries;

5. The operations of Taiwan-investment enterprise around the world; and
6. The operations of enterprise in global sites.
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O 151 (110-2)

Course Code

34654

Course Name

Consumer Insight and Data Intellectual Analysis-
Course in English
VEERBEEGTE A~ r-w -

Credit
Hours

The objective of this course is to provide students with basic consumer behavior
concepts and te improve students’ abilities to implement data analytical skills in
conducting consumer insights. Upon course completion, the students should be able

to:
g(l;}lerzfives 1. Understand basic concepts of consumer behayior; o
2. Apply research tools for better understanding and predictions of customer
behavior to improve marketing effectiveness; and
3. Learn analytical skills in conducting consumer insights and market research,
especially in the online and digital environment.
Ak BT -

©% L (111-1)

Course Code

34764

Course Name

Basics of Enterprise Reporting - Course in English Credit

FEREG 6 -8 Hours 3

This course aims to introduce how to read financial and non-financial information
contained in filings provided by firms. More specifically, students will learn:
1. The rules concerning 10-K filings, including filers identity, filing date, filing

Course formats, etc.;
Objectives 2. The basic techniques for assessing firm performance based on financial
information; and
3. The basic skills for understanding firms’ long term prospect based on non-
financial information.
Ak TS -

©F L3 (111-1)

Course Code

Course Name

34766
New Vision of Auditing under Digital Age Credit 3
Bl PR T R AT Hours

This course is used to bridge the basic theory; and accounting and auditing practice
to shorten the gap between learning and practical applications. The main purpose is
to enable students to understand auditing services in the digital and globalization

Course . . . . .
. era to facilitate subsequent career planning. The course includes the impact of digital
Objectives . . . . . .
and globalization trends in enterprises and CPA firms and their coping strategies,
such as digital auditing, risk management, money laundering prevention, ESG,
forensic accounting, business mergers, and acquisitions.
Ak RTISE -

©% L5 (111-2)

Course Code

34765

Course Name

Introduction to US GAAP - Course in English Credit

£ EM AR O Hours 3

Course
Objectives

This course is to provide students with fundamental and general understanding of

the authoritative US GAAP and how to apply to the general-purpose financial

reporting for business enterprises. More specifically, students will:

1. Understand the conceptual framework underlying the financial reporting and the
rules of recognition, measurement and disclosure of financial information about
the reporting entity that is useful to capital providers.
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2. Learn how to use the FASB online Codification Research System (CRS) for
more efficient and better understanding of authoritative accounting literature.
3. Highlight the similarities and differences between U.S. GAAP and IFRS.
4. Develop the required knowledge and skills for the Financial Accounting and
Reporting (FAR) section of the US CPA exam.

Ak T e

O L3 (111)

Course Code

13514

Course Name

Credit
Hours

Marketing Management-Course in English
4 -

The objectives of this course are

1. To review and discuss the essential issues related to marketing management,
including theories and practices;
2. To areuse increase learning interest motivation in marketing;
Course . : . . . ..
Objectives 3. To 11.1tr0duce seme hottest issues such as digital marketing, marketing decision-
making, marketing technology, etc; and
4. To explore the emerging concept of “Holistic Marketing” that broadly covers
internal marketing, integrated marketing, relationship marketing, and socially
responsible marketing.
Ak TS -

O L3 (111)

Course Code

Course Name

24126
Econometrics -Course in English Credit 3
LR EARYE -w Hours

The objectives of this course are

1. To introduce modern methods of econometrics for conducting empirical
Course research in economics, finance, and accounting;
Objectives 2. To provide students with hands-on experience in conducting research using
statistical packages and real world data; and
3. To prepare the students for writing an empirical thesis.
A BT -

O & 51 (111)

Course Code

24562

Course Name

Credit
Hours

B SRR
Big Data Analysis and Applications

The objectives of this course are
1. To discuss the concepts of Big Data and its analysis tools;

Course 2. To take seme examples to find out the patterns by collecting information and
Objectives using analysis tools, and then visualize the results; and
3. To invite professional instructors to give lectures for helping students have
further understanding on Big Data analysis and its applications.
Ak B3TiS i o

CE) FPERFAELANFEERY - FPHH Ttk w-2 - T2
FRPEHR-FE-R CTAERE INFERNE TEETR A NE ) 2
FAAFURBEFNOE ERF-FHER T £ R R06-8 T AF3
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O% L¥ (110-2)

Course Code 34651
Advanced Programming Techniques - Course in .
. Credit
Course Name | English Hours 3
EFF AR R -E -

The objective of the course is for students to learn file operation and Object-
Oriented Programming (OOP). Students will learn to use Numpy, Pandas,
Matplotlib, and Beautifulsoup Selenium module to access, analyze and visualize

Course open data.

Objectives KERPEZEPE L FB AT A P B0 47 § B @ TR Ak
B2 BT G2 R H TR E S - R s A
?5’ EREAL TR E B LR “”"»\%‘r MR RO . 8
s @ 'lﬁﬂi}%ﬁ\“* °

AR DB 3TIS i

©% 471 (110-2)

Course Code

34650

Course Name

Introduction to Programming-Course in English Credit

A S L R Hours 3

The objective of this course is to let the students learn to use apply a programming
language to solve problems. The main contents of the course is the Python

Course programming language, covering basic concepts of variables, expressions, data

Objectives types, command structures, conditions, loops, functions, as well as listings. Courses
will also use empoy seme simple tools so that students can master the logics and
problem solving ability skills as soon as possible.

. Fi‘ l' "T I; i 3\@

©% 171 (110-2)

Course Code

01314

Course Name

Marketing Research Credit

B HAR Hours 2

Instruct students to get the valid information through scientific market researches
and statistical analysis. Moreover, with theoretical elaboration and research analysis

Course . .
Obicctives of instances, students will have a clear concept of ‘market research’. Afterwards,
) students will practically execute the researches from sampling survey, questionnaire
design, statistical analysis, and market entry analysis to strategy formulation.
S R

©F 45 (111)

Course Code 16986
Management Information Systems -Course in .
; Credit
Course Name | English 3
T Hours
’E EF‘ s SL-E

Course
Objectives

The objective of this course is to provide the students to understand how the
information technology (IT) supports organizations with strategic advantage by
facilitating problem-solving, increasing productivity and quality, increasing speed,
improving customer service, enhancing communication and collaboration, and
enabling business process restructuring. This course covers the practical,
managerial-oriented approach, and how IT is being provided by information
systems departments, vendors, service providers, supply chain partners, and end-
users.
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OMIFUMEFLLRE (110-2)

Course Code

34610

Course Name

Business Analysis Capstone -Course in English Credit

BESE S - Hours 3

Course
Objectives

This is a capstone course of our business analytics track. The course aims at training
students to master how to handle real-world business problems via their
comprehensive understanding of all the methods they have learned. Besides, how to
express the importance and contributions of the analysis results will be addressed.
The business background of the real-world cases will be introduced and the
corresponding step-by-step analysis procedures using real-world data sets will be
demonstrated.

Ak L -

OFLFUFAEFLLE (110-2)

Course Code 34688
Studies on Human Information Interaction and .
Credit
Course Name Search Hours 2
AFIHBWR LAY

Course
Objectives

This course is designed to explore and learn the human information interaction and

search (HII&S) as a process, within which information needs, information seeking

behavior, and information use by people in various roles, situations, environments,

and contexts that go beyond traditional information retrieval. More specifically, this

course not only examines the information behavior as a whole, but also covers the

breakdown of the process, including information needs assessment, information

seeking analysis, and information use. The learning objectives in this course are

include:

A. To understand the key concepts of Information retrieval and human information
interaction;

B. To learn the theories and methodologies of HII&S deeper and border and learn
the user experience evaluation tool;

C. To know and learn how to apply the theories and methodologies of HII&S in
the real context; and

D. To develop expertise and first-hand experience in a particular specialized topic
of HII&S, e.g. online shopping, smart lives, smart city, metaverse, etc..
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OfLFI/ELFIL B (110-2)

Course Code 30501
Financial Technology Forum Credit
Course Name BB &y Hours 3

The objectives of this course are:

1. To invite financial or industrial professionals to have presentations on topics
associated with fintech and make students have advanced understanding of the
development of fintech in the practice;

Course 2. To let students understand seme major technologies or analytic methods that are
Objectives often used in the fintech, such as machine learning, block chain, big data,
Artificial intelligence (Al); and

3. In the final, students are expected to implement what they have learned in this
course to design a team project that is potentially te-be applied to the real case
in the field of fintech.

e 0 BeE N SR T IRL I

©£ 13 (111)

Course Code

34692

Course Name

Security Market Studies Credit

v . 3
HEDFFT - Hours

Course
Objectives

This course is aimed at introductory investments classes with students who hawve are
relativelylittle less familiarity familiar with investment. There are several main
features in the course. First, there is a series of “Get Real” materials to show students
how to get real experiences. For example, students will be required to open a trading
account with a broker company and try to buy and sell securities. Students should
know the trading rules and understand the operation of stock exchange and futures
exchange on the spot. To enrich students’ business knowledge, it is necessary to
make a newspaper cutting every week. There are some fictitious accounts,
especially with a portfolio simulation, provided for students to simulate which
greatly enhances their experience. Second, fundamental and technical analyses are
employed for Taiwan and U.S stock market. And, each student should go deep into
studying and investigating seme industries. Finally, I introduce five basic types of
financial investments-money, stocks, bonds, options, and futures. Students will
know essential features of these instruments, what-are-the possible rewards and
risks, what-are-the basic determinants of investment value, and how is-the instrument
is bought and sold. Though this course, students will have the basic knowledge
needed to move forward and actually act on what they want to learn.
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©% Lz (111)

Course Code

34491

Course Name

International Logistics and Supply Chain
Management

R nd sy m

Credit
Hours

Course
Objectives

1. To learn the basic concepts and relevant knowledge about international logistics
and supply chain;

To learn the key SCM factors and strategic thinking through role play; and

To learn with diversified topics: globalization, SCM, CRM, big data & Industry
4.0

2.
3.
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O L3 (110-2)

Course Code 34614

Modern Financial Forum-Course in English Credit

T AMEHRHE -® Hours 3

Course Name

The course aims to acquaint the students with contemporary global issues in
business and finance. The course is designed to cultivate the students’ ability to
comprehend and discuss abeut up-to-date significant business events with critical
thinking. The students are expected to appreciate the materials covered and integrate
practical real-world examples with theories. They are also expected to develop a
global perspective and enhance the competency to work as a financial professional
in a modern international organization.

Course
Objectives

@F L (111)

Course Code 34691

Course Name Investments Credit 3
FEEF- Hours

The learning objectives of this course are

1. To know characteristics of financial tools;

2. To cover the issues such as what are their fair prices and when and how to
formulate investment portfolio. and

3. To understand the following subjects: (1) returns and risks of financial assets in
money market, capital market, foreign exchange market and derivative market.
(2) Investment decision criteria of NPV and IRR. (3) mean-variance portfolio
theory, (4) CAPM & APT and general principle of pricing (5) forward, future,
option and Swap contracts, (6) option pricing- lattice approximation, (7) option
pricing, Black-Scholes, and (8) portfolio performance measurement and
management.

Course
Objectives
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©% 131 (110-2)

Course Code 34633
Interactive Technology for New Media Application - .
. . Credit
Course Name | Course in English Hours 3
AR T B Y -3 Y

In the course, the new media culture is introduced. New media is the production of
combination of traditional media and technologies, for the improvements of
technologies. Internet technology promotes the popularity of mobile media, and the
technology of virtual reality shorten the distance between communicators and
audiences. Students will understand the applications of new media technologies in
all kinds of aspects, and learn the practical skills in the class. In addition, the
successful cases of technology imported in traditional industries will be discussed.
AFARN BATHAR 2 14 AT S PP & BRI A S AP o
RN F BB R DY 2 0 RERF R PRI B & Rl
et o AFAY > 2 80 BATHRHEAE LR AT RN 5 20
fRg Ak ey THPHE> BRAE DI AN R GTH o

Course
Objectives
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©% 471 (110-2)

Course Code

24498

Course Name

Introduction to Big Data Credit

. 3
EE TS Hours

The core of this course is to introduce the basic theory and practical applications of
big data. The contents including the definition of big data, market trends, and the
application of open data. Besides, this course also adopts case studies of industry to

g(l;}lerzfives explain and implement the analysis of big data in various fields. Through this
course, students can understand the impact and importance of big data on different
industries, and can enable-be familiar with the core techniques and skills of big data
analysis.
/;L;i‘ DB TIS M
O£ 1351 (110-2)
Course Code 34634
Global Logistics and Supply Chain - Course in .
. Credit
Course Name | English Hours 3
PIRE LY il

This course focuses on the key issues, management principles and business practices

pertinent to business operations in a global context, and how operations relate to

corporate strategy and other activities of an organisation.

After successfully completing this course, the students should be able to:

1. Understand key concepts, application systems and working practices relevant to
operations management in a global context;

Course 2. Derponstrate workin‘g knowledge of operational processes through real-world
Objectives business case analysis;
3. Identify and discuss major elements that affect operations design, operational
management and business process improvement;
4. Analyse business process management through a proposed business project;
5. Determine viable and practical problem-solving options by sound judgments;
and
6. Develop analytical approaches and effective tools to real-world business
scenarios.
Ak B3TiS g o
O%1lrr (110-2)
Course Code 34635
Geo-Spatial Information Management - Course in .
. Credit
Course Name | English Hours 3
TRFEAEE-B

Course
Objectives

Geoinformatics (Geo-Spatial Information Science, GIS) combines geospatial
analysis and modeling, development of geospatial databases, information systems
design, human-computer interaction, and both wired and wireless networking
technologies. It has become a very important field for decision-makers across a wide
range of disciplines, with Geospatial data being applied to various business and
industrial applications to facilitate informed and smooth decision making. The
objectives of this course are: (1) to understand the fundamental of geoinformation
and its applications; (2) to use geo-computation for analyzing geoinformation; (3)
to design, implement and use geoinformation for monitoring, prediction and
decision making; and (4) to address the problems of geography, geosciences, and
related branches of management.
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O 151 (110-2)

Course Code

34636

Course Name

Data Visualization and Applications Credit

FAALAE AT Hours 3

This course introduces methods for a series of data analysis by visualization. The
course begins with presenting the several applications of data visualization
techniques widely used in statistical analysis: (1) Decision making tree plot, (2)
Networking Graphs, and (3) Heatmap etc.; and then explored in specific topics such
as time-varying system, mediation analysis, interaction analysis, and different
methods for estimation.

Students who take this course are expected to learn sufficient techniques to
implement data visualization in a certain topic and conduct data analysis based on

g(l;l'lerzfives case studies.
) The Course Objectives:
1. Understand the framework of studies in the field of data science, data
visualization, and statistical analysis;
2. Implement the data visualization techniques for several certain topics;
3. Explore and address different problems based on programming, and data
visualization; and
4. Investigate the approach to data-driven decision-making around complex real
issues.
Ak DB TISE -
O L7 (111-1)
Course Code 24103
Decision Analysis Credit
Course Name ARt Hours 3

Course
Objectives

The goal of this course is to teach students learning various decision-making setenee
methods, including decision-making theories and practices, such as analysis of
multiple-criteria decision-making (MCDM), option of alternatives, and strategy of
decision goal. Through systematic decision-making techniques, tools, and
procedures, students are trained to discover decision-making problems, formulate
evaluated criteria, factors and strategic plan, further to analyze the factors that have
a critical influence on decision-making issues, and seek the best solutions.

Ak L

OMLFL (111-2)

Course Code 34637
Big Data Analytics in Medical and Healthcare .
. Credit
Course Name | Applications Hours 3
F Rk B A B A T

Course
Objectives

With rapid growth and huge amount of medical/healthcare data, the applications of

big data analysis related techniques to extract valuable information are developing

and important topics in various medical and healthcare fields. The objectives of this
course are te-make for students:

1. To gain an understanding for the use of big data analysis related techniques
(statistical methods, data mining methods, and machine learning techniques) to
deal with medical/healthcare data analysis issues and then;

2. To become familiar with the concepts and processes of big data analysis needed
to develop, report, and analyze medical/healthcare data; and

3. To learn how to utilize big data analysis related techniques to provide useful
information to support medical/healthcare decision making.
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Course Code 33856
User Experience Design Credit
Course Name e Hours 3
The objective of this course is to train students to be familiar with the various
Course methods, tools, and techniques of User Experience (UX). Topics include:
Objectives Information Architecture; Visual Hierarchy; Interaction Design; Design Thinking
and UX; Usability; and UI Design.
Ak B TISAE -
G) FAREFERINFERY - FHAE THBF L FAFRE-F | 2 1115
ERFMB TR ﬁﬁlﬁ 20 -
A% 11101223 R % 5 p 110-2=1 k% €5 -
O 471 (110-2)
Course Code 22116
Course Name Financial Management: International Perspectives Credit 3
AT E R R AR - Hours

The objective of this course is to address logics embodied in corporate financial
decisions. Relevant issues include principles of capital investments, pricing for bond
and equity, measurement of returns and risks, and exchange rate valuation. We
introduce two major decisions covered by corporate finance, namely capital
budgeting and valuation. In addition, we extend the scope of these two issues to the
field of international finance. Students enrolled the course are expected to be

g(k))}lézfives familiar with the followings upon course completion.
1. The possible types and control mechanism of agency problems;
2. Valuation approaches, cash flow estimation, and risk aspect relating to capital

budgeting;

3. Methods in measuring returns and risks;
4. The concept of weighted average cost of capital; and
5. The framework of exchange rate valuation.

sk 33T i -

O L7 (111)

Course Code 2025 R A v ERY HF

Course Name Personal Finance Credit 3
BrA iR Hours
This advanced finance course covers modern finance theory and applications, with
a primary focus on personal finance. This class will explore the concept of wealth
on both a philosophical and theoretical level. And, the class will trace the historical

Course development of finance theory through the contributions of eight Nobel Prize

Objectives winners: Tjailling Koopmans, Franco Modigliani, Robert Solow, Harry Markowitz,
Eugene Fama, Daniel Kahneman, Robert Shiller and Richard Thaler. In addition,
the course will deep dive on the concept of “time” and the role it plays in both
financial theory and modern personal finance.

24



This course begins with an overview of the history of modern finance: the beginning
of the banking industry; the introduction of stocks and bonds as financial
instruments; and the structure of the modern financial industry. The course will then
move on to topics like life-cycle financial planning, retirement planning, portfolio
theory, the efficient market hypothesis, and behavioral finance. We will also cover
investment evaluation, risk management, and asset pricing theory.

Once this course has covered the foundational financial concepts and theories, the
focus will shift towards examining modern-day investment products and strategies.
Through case studies and group discussions, the class will evaluate several popular
investment products using the theories and frameworks learned over the course of
the semester.
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Course Code

13027

Course Name

Credit
Hours

Machine Learning

By 3

Course
Objectives

The course objective is to learn the theory and practical applications of Machine
Learning, which will focus on four fields: machine learning theory, traditional
machine learning algorithms, bio-inspired computation systems, and evolution
computation. Machine learning theory will include supervised learning,
unsupervised learning, semi-supervised learning, reinforcement learning;
traditional machine learning algorithms include logistic regression, decision tree,
Bayesian network (belief network), SVM, SVR, etc.; evolutionary computing
include genetic algorithms, genetic programming, evolution strategies (ES), and
gene expression programming (GEP), etc.; Bio-inspired computation system
includes ant colony optimization (ACO), particle swarm optimization (PSO),
artificial bee colony (ABC), and artificial immune systems (AIS), etc. In the
Internet and big data trends, these adaptive algorithms in the field of data science,
will be an important modeling and data mining technology. Students are expected
to learn these techniques, and apply them in academic research and emoply these
technologies to solve real-world problems; and enhance the efficiency and
effectiveness of problem-solving.

AL -

Course Code

01016

Course Name

Credit
Hours

Artificial Intelligence

CaarE 3

Course
Objectives

Artificial Intelligence (Al) is a field that has a long history but is still constantly
and actively growing and changing. In this course, students will learn the basics of
modern Al as well as some of the representative applications of Al. The topics
include knowledge-based systems, expert system, fuzzy systems, neural networks,
evolutionary computation, hybrid intelligent systems and reinforcement learning.

Ak

Course Code

32134

Course Name

Credit
Hours

Deep Learning and Its Applications
FREY EHE R
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Course
Objectives

This course will introduce the techniques and applications of Deep Learning.
Students will learn: (1) the basic theory of neural networks; (2) the architectures
of neural networks including convolutional neural networks (CNN) and recurrent
neural networks (RNN); (3) how to apply specific networks to the right problems;
(4) use industry standard frameworks scikit-learn, TensorFlow, and Keras to build
learning solutions.

Ak T e

Course Code

Course Name

16910
Advanced Information Management Credit
=5 AL = o AF 3
FEFAERE Hours

The goal of this course is to develop students' understanding of information
systems with macroscopic capability and information systems for academic
research skills. The course will introduce topics related to information systems
(including e-business, e-commerce, data science, and cloud services issues.) and

gg?s:fives management as well as theories commonly employed in IS research (e.g.,
Transaction Cost Theory, Innovation Diffusion Theory, Technology Acceptance
Model, Social Exchange theory, etc). Therefore, the students will learn not only
the theories and techniques of information systems, but also the real-world
applications.

vk AL e

Course Code

24103

Course Name

Credit
Hours

Decision Analysis

A 3

Course
Objectives

The goal of this course is to teach students learning various decision-making
science methods, including decision-making theories and practices, such as
analysis of multiple-criteria decision-making (MCDM), option of alternatives, and
strategy of decision goal. Through systematic decision-making techniques, tools,
and procedures, students are trained to discover decision-making problems,
formulate evaluated criteria, factors and strategic plan, further to analyze the
factors that have a critical influence on decision-making issues, and seek the best
solutions.

Ak L

Course Code

Course Name

07939
Advanced Database Management Credit 3
BEFHELEE Hours

Course
Objectives

Teach students to understand many important concepts of advanced database
management. The topics include that: SQL skills, Transaction, concurrency
control, Data mining, Data Warehousing, OLAP, and Data Cube. We also discuss
the implementation practice skills in the IT industry. For example: How to
skillfully use the SQL statement, the database role in the enterprise IT architecture,
etc. Through this course, students can learn both advanced DBMS theories and
implementing capability.

Ak AL -

Course Code

Course Name

23666
Special Topics on Internet Marketing Credit 3
e 745 AR Hours

Course
Objectives

After the course, students should be able to:
1. Know the fundamentals of marketing and internet marketing;
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Understand the techniques and tactics relevant to internet marketing;

3. Recognize the role of social media and mobile technology on internet
marketing; and

4. Know the process of opening and handling online store and make marketing

proposals.

Course Code

33034

Course Name

Internet of Things

P B e T 2T ¥ Credit 3

This course will introduce the concept, techniques and applications of Internet of
Things (IoT). We will look at the ‘things’ that make up the Internet of Things,

Course including how those components are connected together, how they communicate,
Objectives and how they add value to the data generated. Several IoT applications including
smart manufacturing, smart healthcare, smart city, and smart farming are also
discussed.
MGk L LE e

Course Code

31356

Course Name

Digital Finance and Block Chain

Bir & g R B4 Credit 3

The main objective of this course is to enable students to learn Fintech of the
content and structure, including transaction technology, trade structure,
Blockchain, P2P platform, and to explore technical and management issues.
Course content includes e-payment, digital banking, digital securities, digital
insurance, and blockchain technology, focusing on issues of payment, P2P

OUrse innovative service system, Robotics and trading, Financial data analysis,
Objectives . . . .
Cryptographic currency, Blockchain theory and applications, Crowdfunding and
ICO, etc. Finally, digital finance supervision and security issues will be discussed.
Therefore, in addition to learning theory and digital finance system, students will
learn about the existing services with case studies, and the applications of what is
learned with related issues.
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