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Course Code 33579
Analytic Operations Research . F S
Course Name FEA S LA Credit 0 3

In order to enhance students’ capability and adaptability in practical world to
strength the competitiveness in job market, this course aims to
1. Prepare students to be in line with the application scenarios of current
operation process in the industry.
2. Teach students the problem solving skills on various type of analysis; and
the data collection methodology.
Course Objectives 3. Train students the ability on improvigg the quality of business operation
management based on above foundation.
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Course Code 33581
Strategic Thinking with Balance Score Card . F S
Course Name T A R AT Credit 3 0

Through clear strategic thinking, enterprises can grasp the correct business
directions and establish the foundation for sustainable development. This course
mainly covers the followings:
1. Strategy forming system--assist in clarifying corporate strategic thinking, and
2. Balanced Scorecard (BSC)--implement strategic execution tools through
strategy map. Curriculum design utilizes the basic knowledge of theory,
integrates case practice exercises in the classroom, analyzes the logical causal
relationship between strategic themes goals and different performance
measurement indicators; and considers the long-term and short-term balance
of customer needs; internal process management; organizational learning
Course Objectives growth and financial soundness. The point of view allows students to gain a
deeper understanding of the business focus on the integration of strategy and
practice.
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Course Code

33580

Course Name

Performance Analysis on Production Credit F S

R LY 0 3

Course Objectives

This course aims to train students to recognize the main gist of Intelligent

Manufacture, students will learn:

1. The concept of collecting and organizing data of manufacturing process and
the data of machines or fecilities from production lines.

2. How to build up the production performance indicators by combining
Enterprise Resource Planning (ERP).

3. From the perspective of business intelligence (BI), using various charts to
highlight production performance as the direction of improvement.
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Course Code 33582

Practical Analysis on Service Chain . F S
Course Name A EMITEL R Ir Credit 0 3

Course Objectives

The nowadays cooperation among industries are mostly in the form of a service
chain. This course aims to teach students:

1. To estimate the production scale of the next period through the sales
performance of channel distributors from the market demand from brand
vendors,;

2. To learn what is the manufacturer production plan and schedules, then how
to estimate raw material procurement demand, to manage the current
production capacity and to plan the shipments;

3. To understand the shipments operations management plays an efficiency
hub in service chain, the plan is including route planning, different delivery
tools, to meet the end-to-end service needs, etc;

4. To fully understand the significance of various operating indicators through
using intelligent analysis models.
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Course Code

02222 /30268

Course Name

F S

Statistics / Statistics- Course in English Credit

Course Objectives
(g Frii- o)

The objective of this course is to provide the students with the essential and

fundamental concepts of elementary statistics. This course is designed to stress

an intuitive understanding of statistical procedures and logical principles behind

the formula. A wide selection of real problems and examples from many various

fields are introduced. It emphasizes that Statistics is used as a tool in decision -

making in virtually all areas of management sciences.

This course will cover:

1. Statistics methods and concept and its relevance to the real world.

2. Descriptive Statistics.

3. Basic notions of probability, random variable, and discrete and continuous
probability distribution.

4. Sampling methods.

5. Statistical inference — interval estimation.

Course Objectives
CELS)

The objective of this course is to provide the students with the essential and

fundamental concepts of elementary statistics. This course is designed to stress

an intuitive understanding of statistical procedures and logical principles behind

the formula. A wide selection of application problems from many various fields

are introduced. It emphasizes that Statistics is used as a tool in decision-making

in virtually all areas of management sciences.

This course will cover:

1. Statistics methods and concept related to application fields.

2. Descriptive Statistics.

3. Basic notions of probability, random variable, and discrete and continuous
probability distribution.

4. Sampling methods

5. Statistical inference — interval estimation, linear statistical models, analysis of

contingency table

e TR

Course Code

02390

Course Name

F S

Calculus Credit

Course Objectives
(g Frii- o)

This is a one-year introductory course in Calculus intended for students with

background in high school mathematics. The contents of this course include

basic concepts and theory in calculus and their applications. In the first semester,

topics in one-variable differential calculus such as limit, continuity, derivative,

chain rule, implicit differentiation, and applications of the derivative will be

introduced. In the second semester, topics in the fundamental theorem of calculus,

techniques in integration, multivariate differential and integral calculus such as

partial derivatives and multiple integrals will be covered. The objectives of this

course are

1. To provide the core of the central idea and methods of calculus that will be
applied in the solution of problems in a variety of applied science and
application for further study;

2. To illustrate the main concepts by a variety of examples and exercises; and

3. To have an overall understanding in calculus.

Course Objectives
(1% 24%)

This is a one-year introductory course in Calculus intended for students with
background in high school mathematics. The contents of this course include
basic concepts and theories in calculus and their applications. In the first
semester, topics in one-variable differential calculus such as limit, continuity,
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derivative, chain rule, implicit differentiation, the mean value theorem, and

applications of the derivative will be introduced. In the second semester, topics in

the fundamental theorem of calculus, techniques in integration, multivariate

differential and integral calculus such as partial derivatives and multiple integrals

will be covered. The objectives of this course are

1.To provide the core of the central idea and methods of calculus that will be
applied in the solution of problems in a variety of applied science and application
for further study.

2.To illustrate the main concepts by a variety of examples and exercises.

3.To have an overall understanding in calculus.
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Course Code

33754

Course Name

Intermediate Accounting: US GAAP (I)

P s ERE R Credit

Course Objectives

The objective of this course is to gain a better understanding of the financial
accounting under the US GAAP essential to the preparation of financial
statements with emphasis on the corporate form. Upon successful completion of
this course, the student will have reliably demonstrated the ability to exercise
appropriate judgment in selecting and presenting information; interpret and
record the various accounting data; and evaluate and analyze emerging
accounting issues.
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Course Code

33755

Course Name

Intermediate Accounting: US GAAP (II)

ﬂ“‘kg;‘l-% '}‘Wg;‘l'igﬂlj(:) Credit

Course Objectives

The objective of this course is to gain a better understanding of the financial
accounting under the US GAAP essential to the preparation of financial
statements with emphasis on the corporate form. Upon successful completion of
this course, the student will have reliably demonstrated the ability to exercise
appropriate judgment in selecting and presenting information; interpret and
record the various accounting data; and evaluate and analyze emerging
accounting issues.
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Course Code 33274

Big Data Analytics Credit F S

Course Name

A ERE AR 1R R 0 3

The key objective of this course is to familiarize the students with most
important information technologies used in manipulating, storing, and analyzing
big data. We will examine the basic tools for statistical analysis, R and Python,
Course Objectives and several machine learning algorithms.
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Course Code 33275

Big Data Applications . F S
Course Name < e A 41 Credit 0 3

This course will cover a series of important Big-Data related problems
and their solutions. The objective of this course provides students with a blend of

Course Objectives theoretical knowledge and applied skills.
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Course Code 33276
Professional Practice for Big Data and Data F S
Course Name Science Program Credit 0 3
CEHA TP £ Y

This course is designed for students who participate in the big data and data

science program, which is granted by MOL (ministry of labor).

The course objectives are:

1. Experiencing the environment of career field and understanding the culture of
enterprises.

2. Accumulating practical experience and building up connections in industry.

Course Objectives 3. Evaluating whether the capabilities meet the requirement of industry.
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Course Code 33541

Financial data Analysis and Intelligent Trading . F S

Course Name £ RREEA 7B R S Credit

This course is to cultivate students to be financial data analysts and intelligent
traders, which can analyze financial data, devise futures trading strategies, set up
an alarming radar, carry out performance back test, virtual trading and program
trading by using some practical programs including excel VBA, Python and
Multicharts. The features of this course are to cooperate with financial
institutions, resources integration and co-teaching with industry mentors. We
focus on actual practices to develop students’ workplace competitiveness in the
financial sector.

Course Objectives

kA -
Course Code 33540
Course Name l;inﬁlr;(;ﬂ I;éo framming Application Credit F S
iy 3" K

This course is to cultivate students how to analyze financial data and theory by
applying computer programming. First, students will learn basic programming
techniques including Excel, Python , XQ, which can be applied to online
financial data collection and visualization. Second, students will learn to carry
out some topics including financial calculation, building investment portfolio,
Course Objectives developing trading strategies, trading performance evaluation and security
pricing
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Course Code 32554

Introduction to Programming Course in . F S

Credit

Course Name English 4238 3% 3 %% 3 0

The objective of this course is to train
the students to use programming language to solve problems. The main
contents of the course is the Python programming language, covering basic
Course Objectives concepts of variables, expressions, data types, command structures,
conditions, loops, functions, as well as Lists, Tuples, Dictionaries, Sets and
other data structures. Courses will also use some simple tools so that
students can master the programming ability as soon as possible.

Atk i o

Course Code 23192
Mobile Device Programming . F S

Course Name PR AR Credit 0 3
The course will introduce the basic concepts of Mobile Device

Course Objectives Programming by implementing a mobile application with cloud computing
and Web services.

L
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Course Code

33766

Course Name

Quantitative Trading Systems Credit F S

£t 5 % 0 3

Course Objectives

The main objectives of this course are: to introduce the theory of internet
finance, financial trading systems, program trading. This course will focus
on the topics of the e-securities, e-financial investment, program trading,
trading strategy, electronic ordering system, and money management.
Therefore, students will understand the nature of financial trading, as well as
how to apply information technology to solve problems of financial trading,
and finally be able to establish useful trading systems.

Ak T g e

Course Code

110 #7F 3% A mB FrE T

Course Name

Advanced Web Programming Credit F S
iEFF WEB 4238 %3+ 3 0

Course Objectives

The objective of this course is to make the students familiarize with the
current tools and the processes of designing a web application. Multi-tier
applications centered around MVC (Model View Control) model will be
illustrated throughout the course with stepwise refined examples. Hands-on
exercises applying Spring boot framework (Java) with RESTful web
services and React framework (Javascript). Programming loading in this
course is heavy.

Ak i o

Course Code

110 ATH 3% > FAe 28 F a2

Course Name

C++ Programming F S

CH+fg ;8 2% 2+ Credit 3 0

Course Objectives

The objectives of this course are:

1.To help students learn fundament feature of object-oriented programming
languages, for example: encapsulation, inheritance, and polymorphism;

2.To discuss new features of C++, for example: move semantic, first-class
function and container; and

3.To create a class study to enable students to understand the benefits of
using object-oriented programming while developing and maintaining
systems.
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Course Code 33731

Work Study and Process F S

Course Name

1R - Credit

This course focuses on practical cases studies and analysis to enable
students to understand the working procedures, the core foundation of
rationalized management and improving competitiveness in cooperate
management. In terms of time and methods studies, students will learn to
enhance productivity, efficiency, cost reduction, and increase quality in
sophistication

Course Objectives

17



= SRR

Course Code

109 7B 3As > 28 FRER

Course Name

Financial Technology F S

£ Rt Credit

Course Objectives

In the rise of emerging technologies such as Internet of Things, cloud
computing, big data, artificial intelligence, block chain and mobile payment
etc., the impact of the development of Fintech is to challenge existing
financial service business models, but also has an impact on e-commerce
services built on network platforms. Therefore, this course uses a
combination of "course lectures" and "case discussion" teaching methods to
allow students to understand the latest developments in Fintech and related
issues. In addition, this course will lead the students to analyze the
opportunities and challenges of Fintech creation for the existing or new e-
commerce companies, as well as training students' ability to manage
innovative strategies for banking industry and e-commerce development in
response to changes in the financial environment.

Aok AL e

Course Code

109 A7 JeAz > 48 FAER

Course Name

Cloud Platform in Practice F S

B T S 3h Credit
ZHT LA G

Course Objectives

This course is intended for students who seek an overall understanding of
cloud computing concepts, independent of specific technical roles,
especially in practice. It provides a detailed overview of cloud concepts,
core services, security, architecture, pricing, and support. Upon completion
of this course, students will be able to understand what's a cloud platform,
explain the pricing philosophy, demonstrate the difference between building
a virtual machine step by step and adopting cloud-based services. This is an
entry-level course, but students should possess general IT technical and
business knowledge.

Atk i o

Course Code 31349

Business Negotiation and Communication(I)- F S
Course Name Course in English Credit

BEAHE R (-)-F

Course Objectives
(B Feii- o%)

This course is designed to help the students understand the fundamental issues
of negotiation and international negotiations. The students will learn the
knowledge and skills of negotiation through the practices of current issue-
centered international negotiations in terms of group analyses, discussions,
presentations, and simulations in various social interactions and contexts in
the international arena nowadays. Upon successful completion of the course,
students will learn how to:

1. Prepare for negotiations

2. Build relationships

3. Elicit information effectively

4. Hold your ground when you need to

5. Deal with the tough guys

6. Make the best with their chips

7. Negotiate with flair
8. Close the deal

Course Objectives

This course is designed for students to improve their ability to negotiate
whether in multimillion-dollar business deals or personal interactions. This
classes provide an integrated view of what to do and what to avoid at the
bargaining table, facilitated by an integration of theory, scientific research,
and practical examples. The lessons will provide a better teaching and
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learning experience for the students. A lot of practices will provide students
with practical real-world examples. Each case study illustrates a real
business situation. The course offers in-depth Information on business
negotiation skills and contains a series of hands-on principles that have been
proven to increase the value of negotiated deals. Students will be able to
negotiate confidently and efficiently after finishing the course.

Aoik AL e
Course Code 31350
Business Negotiation and Communication (II)- F S
Course Name Course in English Credit
BoF R (2%

Course Objectives
(B Feii- o%)

This course is designed to help the students understand the fundamental
issues of negotiation and international negotiations. The students will learn
the knowledge and skills of negotiation through the practices of current issue-
centered international negotiations in terms of group analyses, discussions,
presentations, and simulations in various social interactions and contexts in
the international arena nowadays. Upon successful completion of the course,
students will learn how to:

. Prepare for negotiations

. Build relationships

. Elicit information effectively

. Hold your ground when you need to

. Deal with the tough guys

. Make the best with their chips

. Negotiate with flair

. Close the deal

0N LN B W —

Course Objectives

This course is designed for students to improve their ability to negotiate
whether in multimillion-dollar business deals or personal interactions. This
classes provide an integrated view of what to do and what to avoid at the
bargaining table, facilitated by an integration of theory, scientific research,
and practical examples. The lessons will provide a better teaching and
learning experience for the students. A lot of practices will provide students
with practical real-world examples. Each case study illustrates a real
business situation. The course offers in-depth Information on business
negotiation skills and contains a series of hands-on principles that have been
proven to increase the value of negotiated deals. Students will be able to
negotiate confidently and efficiently after finishing the course.
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Course Code

33543

Course Name

Business Analytics- Course in English F S

5 ¥ Ao Credit 3

Course Objectives

Business analytics is the extensive use of data, statistical and quantitative
analysis, explanatory and predictive models, and fact-based management to drive
decisions and actions of organizations (whether they are businesses, non-profits,
or governmental). It is a process of transforming data into actions through
analysis and insights in the context of organizational decision making and
problem solving. Business analytics includes a range of quantitative methods,
such as statistical analysis, data mining and machine learning techniques. The
objectives of this course are

1. To gain an understanding for the use of business analytics to formulate and
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solve business problems and to support managerial decision making.

To become familiar with the processes needed to develop, report, and analyze
business data.

To learn how to use and apply business analytics tools to solve business
problems.
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Course Code 33849
Entrepreneurial Journalism . F S
Course Name LAY BT A] % Credit 3
The purposes of this course are:
1. To guide the students to discover social problems or needs, then create a micro-
Course media to solve problems or'meet needs; '
. 2. To develop an adapted business or public revenue model to attract a group of
Objectives . . ;
loyal fans and social forces to subscribe, sponsor, and support the media;
3. To solve problems together, meet needs, create ambitions, and maintain
survival.
vk L e

(P FERPFANI9FERBRFAR "HEMGFRL-2 , (FEF ARLFER)
2 THELH-H ) (BRFEY FRAIAEP)LHAED K-
A% 0 109.06.237 F7 #7108-27 gk § i i

Course Code 30041
Customer Relationship Management . F S
Course Name BEEM G Credit 3

Course Objectives

The objectives of this course is to give an overview about different aspects of
customer relationship management (CRM) and data mining (DM) as well as the
methodologies and applications of CRM and DM. This course will cover
analytical approaches for customer relationship management and customer
valuation at each stage of the customer lifecycle, dealing with problems such as:
identification of good prospects for customer acquisition; customer development
via up-selling or cross-selling; customer segmentation; customer value and
customer attrition/retention management. The focus of this course will be
application oriented and therefore how to use related techniques in handling real
world problems is a must in this course. Therefore the students are required to
use relevant data mining techniques in handling real world problems in their final
projects.

Ak T e
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Course Code

33543

Course Name

Business Analytics-course in English F S

B OE A o Credit 3

Course Objectives

Business analytics is the extensive use of data, statistical and quantitative

analysis, explanatory and predictive models, and fact-based management to

drive decisions and actions of organizations (whether they are businesses, non-

profits, or governmental). It is a process of transforming data into actions

through analysis and insights in the context of organizational decision making

and problem solving. Business analytics includes a range of quantitative

methods, such as statistical analysis, data mining and machine learning

techniques. The objectives of this course are

1. To gain an understanding for the use of business analytics to formulate and
solve business problems and to support managerial decision making.

2.To become familiar with the processes needed to develop, report, and analyze
business data.

3.To learn how to use and apply business analytics tools to solve business

problems.
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Course Code

13513

Course Name

Introduction to Business - Course in English F S

& ¥ Fmh-E Credit

Course Objectives

The objectives of this course are

1.To gain a fundamental working knowledge about every aspect of the
environment in which business prospers;

2.To introduce business functions, including marketing, finance, human resources,
production & operation, information, and R&D;

3.To introduce management functions, including analysis, planning, organizing,
leading, and controlling;

4.To integrate the factors of environment, management functions and business
functions; and

5.To combine theory and practice.
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Course Code

33154

Course Name

Introduction to Impact Investing F S

, . Credit
PR T

Course Objectives

This course aims to help learners prepare for Impact Investing.

To achieve this goal, the class will provide a basic understanding of Impact
Investing, from its origin to world-wide development, from its purpose to
methodology, and from its theory to practice.

Few key topics addressed in this class include:

1. discussing how business should and can deliver social impact alongside
profits.

2. exploring the development and obstacles of Impact Investing in Taiwan.

3. examining real business cases of Impact Investing internationally and locally.
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Course Code

33743 ~ 33744

Course Name

Seminar on Industry Management F S

Seminar on Industry Management - Course in
English Credit
}3 "i R ;E'-; 5\ ®

Course Objectives
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The primary goal of the seminar on industry management is to help students
utilize knowledge of business management in general (e.g., operations,
marketing, human resources, research and development, finance, and strategy
management) and industry analytic instruments to attain a deeper understanding
of industry structure, competitive situation, and trend. Particularly, industry
analysis can assist enterprises in making important decisions and helping
individuals to develop their own insights into different industries. This course
aims to use business management knowledge and industry analytic techniques to
enable students to understand the basic concepts of industry management
through practical case study analysis and applications to daily life. The main
subjects to be covered in this course include:

1) Introduction to industry management

2) Introduction to application tools of industry analysis

3) Case study of industry management (e.g., high-tech industry)

3) External environment analysis

4) Competitor analysis

5) Competitive strategy in emerging industries
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Course Code

33745 ~ 33296

Course Name

Management of Occupational Health and Safety F S

Management of Occupational Health and Safety-
Course in English Credit
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Course Objectives

As issues of occupational health and safety management have received
international attention in recent decades, these issues have become increasingly
important in Taiwan as well. The goal of this course is to explore occupational
health and safety management-related issues from the perspective of
organizational management and human resources. The course aims to provide
students with a basic understanding of the concepts of occupational health and
safety management by investigating the current academic and practical issues in
this area and how to apply the knowledge they have learned to practical
situations in future workplaces. The main subjects to be covered in this course
include:

Introduction to management of occupational health and safety

1) Introduction to management of occupational health and safety

2) Occupational health and safety management issues in Taiwan and
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internationally
3) Occupational injury
4) Workplace stress
5) Employee motivation
6) Occupational health and leadership
7) Occupational health promotion and employee well-being
8) Occupational health and safety interventions
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	壹、審議事項
	一、109學年度必修課程異動申請
	二、審核管理學院110學年度學習目標及各系、所、學位學程之學習目標、課程架構圖、開課學時表、開課能量預估表
	三、各系所教師開授課程與專長相符審核
	四、審核各系所學程之課程目標修訂
	(一) 審議會計學系學士班及碩士班、統計資訊學系學士班及碩士班配合管院與碩益科技產學合作，109學年度開設之「智慧分析與作業管理」、「平衡計分卡策略管理」、「生產績效分析」及「產業鏈智慧分析實務」等四門課程目標。
	(二) 修訂管院統一版「統計學」及「微積分」之課程目標。
	(三) 審議會計系學士班109學年度開設之「中級會計學：美國會計準則(一)」及「中級會計學：美國會計準則(二)」之課程目標。
	(四) 審議統計資訊學系學士班109學年度開設「大數據資料分析應用工具解析」、「大數據分析實務」及「數據與資料科學學程專業實習」之課程目標。
	(五) 審議金融國企系學士班109學年度開設「金融數據分析與智慧交易」及「金融程式應用」之課程目標。
	(六) 審議資管系學士班108學年度開設之「程式設計概論-英」及109學年度開設之「行動裝置程式設計」、「量化交易系統」及110學年度開設之「進階web程式設計」、「C++程式設計」等五門課程目標。
	(七) 審議商管學程109學年度開設「工作與流程研究-網」、「金融科技」、「雲端平台實務」之課程目標。
	(八) 審議國際經管學程109學年度開設「商業分析-英」(與商研所博士班合開)之課程目標。
	(九) 審議社企學程109學年度開設之「媒體創新創業」課程目標。
	(十) 審議商研所109學年度開設課程「顧客關係管理-網」(與企管系碩士班合開)及「商業分析-英」(與國際經營管理碩士班合開)之課程目標。
	(十一) 審議企業管理學系學士班109學年度開設之「企業管理概論-英」、「影響力投資概論」，以及學士班與碩士班合開之「產業管理專題」、「產業管理專題-英」、「職場健康與安全管理」、「職場健康與安全管理-英」等四門課程目標。

	五、審核109學年度第二學期遠距教學課程開授計畫書
	六、審查自主學習專業課程開課計畫。
	七、審議推薦109學年度第一學期「輔仁大學教師教授全英語專業課程獎勵」
	八、修訂本院課程管理要點

	貳、專案報告
	參、臨時動議  無。

