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Course Code 23851

Course Name

PATRAR 2 A 45 -3 F

Financial Statement Analysis - Course In English

Credit

Course
Obijectives

This course is about the analysis of financial information - particularly firms’
financial statements - for making decisions to invest in businesses. The primary
objectives of this courses are:

1. To focus on equity (share) valuation;

2. To examine the appropriate methods of fundamental analysis, including
models of shareholder value; a comparison of accrual accounting and
discounted cash flow approaches to valuation; the analysis of profitability;
growth and valuation generation in a firm; testing the quality of financial
reports; forecasting earnings and cash flows; pro-forma analysis for strategy
and planning; analysis of risk; and the determination of price/earnings and
market-to-book ratios;

3. To provide the basis of valuation from the perspective of security analyst as
well as corporate financial analyst and to be applicable to the valuation of
acquisitions, restructurings, other investments, and strategic analysis; and

4. To be able to write a thorough and convincing research report.
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Course Code

31019

Course Name

ERALSY BT

Seminar f Healthcare Industry Management Credit
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Upon successfully completing this course, students will be able to:

8%;’;&\/% 1. Demonstrate know_led_ge of the healthcare system, environment, business and
management issues within health sector.
2. Make evidence-based decisions toward relevant business administration issues.
3. Integrate the skills learnt over other courses of study to produce team-based
applied pieces of research in healthcare contexts.
4. Communicate effectively and influence individuals to take action in the
pursuit of team goals.
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Course Code

31495

Course Name

WA E P

Introduction to Emerging Technology and Digital | Credit

Business

Course
Objectives

Information Technology is changing the world around us rapidly. This course
will provide students an understanding of IT-enabled changes in the business
environment, and how we should harness the power of technology to create
value and be competitive in the digital economy. Main subjects we will cover in
this course include:
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1) History of technology, how technology impact business, society, and
consumer behavior; and how technology will lead us to a different future;

2) Understanding new technology, modern digital business concept and
empirical example; and

3) Understanding how to use technology to create value for organization,
innovate business model, and ultimately build competitive advantage.

Prerequisites

Marketing

ik L LiE o

Course Code

31493

Course Name

F S

/E'—*?F A —""? J—Ee:ij Credlt

éareer Exploration and Plannlng
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LB R A g A A KBRS B Y
The purpose of this course is to cultivate student's inquiry into the analysis of

8?)%33\/65 relate;d theories_ of caree;r_development and stress prevention. T_herefore, the goal
of this course is to facilitate students to be aware of occupational networking,
plan career development track, and understand new entrants' adjustment
process. Through this course, we look forward to assisting students in to
cultivate reflections in career exploration and deal with stress, which in turn will
contribute to the career development for students.
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Course Code

31494

Course Name

F

w

EEMEFEEAGFE

Corporate Social Responsibility and Sustainability Credit
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w

PRz

8%}]er§five s The course aims to develop an understanding of corporate social responsibility
(CSR) and sustainability in students. A number of important issues related to
CSR and sustainability will be discussed. After taking this course, students are
expected to:
1. Understand the meaning of CSR
2. Explain the various types of CSR activities
3. Evaluate the benefits and costs associated with CSR activities
4. Understand the Sustainable Development Goals set by the United Nations

and the ways of achieving these goals
5. Understand the impact business model
6. Evaluate the impact of B Corps
vk L e

Course Code

31496

Course Name

AR 7 4 F S

Social Media Marketing - Course in English Credit

Course
Objectives

The increased popularity of social media, such as YouTube, Facebook,
LinkedIn, and Line, has opened opportunities for new business models for the
Internet marketing, often referred to as social media marketing. The aim of this
course is to help students understand the features of social media and how to
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leverage the effects of social network on marketing projects. This course
includes three parts: The first part is to introduce social media. The second part
is to learn how to analyze the structures of a social network. The last part is to
introduce the social commerce.
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Course Code 23851

P ARAE 4 A 45 -8 F S

Course Name Credit

Financial Statement Analysis -Course in English

This course is about the analysis of financial information - particularly
firms’ financial statements - for making decisions to invest in businesses.
The primary objectives of this courses are:

1. To focus on equity (share) valuation;

2. To examine the appropriate methods of fundamental analysis, including
models of shareholder value; a comparison of accrual accounting and
discounted cash flow approaches to valuation; the analysis of
profitability; growth and valuation generation in a firm; testing the
quality of financial reports; forecasting earnings and cash flows;
pro-forma analysis for strategy and planning; analysis of risk; and the
determination of price/earnings and market-to-book ratios;

3. To provide the basis of valuation from the perspective of security analyst
as well as corporate financial analyst and to be applicable to the
valuation of acquisitions, restructurings, other investments, and strategic
analysis; and

4. To be able to write a thorough and convincing research report.

Course Objectives

e SRR

Course Code 15470
Course N NIRES: ] Credit [ )
ourse Name Corporate Governance i

The objectives of this course are:

1.To illustrate the differences between corporate governance and
management from the perspective of locus of control, ownership structure,
and board structure;

2. To introduce the nature, principles and mechanism of corporate
governance;

3. To portray the international trends of corporate governance and
shareholder activism;

4. To cover the related theories of corporate governance;

5. To introduce the corporate governance rating system and to provide
evidence the influence of corporate governance on corporate performance
and value;

6. To know how the listed companies adopt corporate governance and risk
management in practices; and

7.To cover the issue of risk management and corporate governance in
financial holding companies.

Course Objectives

A -
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Course Code

31495

Course Name

R A E Pk F S

Introduction to Emerging Technology and | Credit
Digital Business

Course Objectives

Information Technology is fast changing the world around us. This course
will provide students an understanding of IT-enabled changes in the business
environment, and how we should harness the power of technology to create
value and be competitive in the digital economy. Main subjects we will
cover in this course include:

1) History of technology; how technology impact business, society, and
consumer behavior; and how technology will lead us to a different future;
2) Understanding new technology, modern digital business concepts and

empirical example
3) Understanding how to use technology to create value for organization,
innovate business model, and ultimately build competitive advantage

Prerequisites

Marketing

Ak T e

Course Code

31493

Course Name

F S

BORAE & & R _
gareer Exploration and Planning Credit

Course Objectives

APALL R P N2 KFW F 2 OO RER B AP M RG22t 2 R 4 AR
2y B2 wdmEe R E 0 RREMBA - RIIBEY
N T PV e P
ABEF LEERRA A G NS R RBRY B LY .

The purpose of this course is to cultivate student's inquiry into the analysis
of related theories of career development and stress prevention. Therefore,
the goal of this course is to facilitate students to be aware of occupational
networking, plan career development track, and cognitive new entrants'
adjustment process. Through this course, we look forward to assisting
students in self-career reflection and stress adjustment, which in turn will
contribute to the career development for students.
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Course Code

31494

Course Name

CEAEFEEAFHEE F S

Corporate Social Responsibility and Sustainability Credit

Course Objectives

AGALP LB T AN L EAE T ER AT FREIB R ML E

MEFEAAGFRDERRI OE LAY HH - FLBYEA

FARLS o FpHF UL

1B 2 CSR ehg £ F k&

2.f2f L7 A e CSR E

33T CSR E®w iy &2 &

ABAE & BT Hen A F B P2 Hv a2«

SHERES B EHEN

6.3= = B corps e e i

The course aims to develop an understanding of corporate social

responsibility (CSR) and sustainability in students. A number of important

issues relating to CSR and sustainability will be discussed. After taking this

course, students are expected to:

1. Understand the meaning of CSR

2. Explain the various types of CSR activities

3. Evaluate the benefits and costs associated with CSR activities

4. Understand the Sustainable Development Goals set by the United Nations
and the ways of achieving these goals

5. Understanding the impact business model

6. Evaluate the impact of B Corps

Ak T e
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Course Code

31496

Course Name

Social Media Marketing-Course in English

AL LR 74 - . F S

Credit

The increased popularity of social media, such as YouTube, Facebook,
LinkedIn, and Line, has opened opportunities for new business models for the
Internet marketing, often referred to as social media marketing. The aim of this

Course course is to help students understand the features of social media and how to
Objectives leverage the effects of social network on marketing projects. This course

includes three parts: The first part is to introduce social media. The second part
is to learn how to analyze the structures of a social network. The last part is to
introduce the social commerce.
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Course Code

31494

Course Name

ERT NN, TF s

Course Objectives

¢ ¥
Corporate Social Responsibility and Sustainability Credit
ARAED AT AN G EAE T RO ARG FR OB E M LR
LG g S R R g A AR b F LY B A

3’321‘ CSR /éﬁﬂm x:;,_f_’ NN

AR AT £ BAH G S B P RR H T ot S

SH R 4 B EH

6.:%% B corps m§ e i

The course aims to develop an understanding of corporate social

responsibility (CSR) and sustainability in students. A number of important

issues relating to CSR and sustainability will be discussed. After taking this

course, students are expected to:

1. Understand the meaning of CSR

2. Explain the various types of CSR activities

3. Evaluate the benefits and costs associated with CSR activities

4. Understand the Sustainable Development Goals set by the United Nations
and the ways of achieving these goals

5. Understanding the impact business model

6. Evaluate the impact of B Corps

e SRR
Course Code 20022
A RIFTEAFEE R F S
Course Name Social Innovation and Entrepreneurship Credit
Management

Course Objectives

1. To help students adapt to the society and experience the unsatisfied needs
in real living, which are always ignored by mainstream social groups;

2. To analyze and assess the legitimacy and emergency of unsatisfied social
needs;

3. To stimulate innovative design base on local intelligence by adopting the
managerial technologies. To accomplish the design of practical social
“products/ process”; and

4. To learn the social-entrepreneurship related knowledge about micro-firm
management and micro-financing.

Aotk T ALAE -
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Course Code 31468

TE R ZRE S ER(-)-® F S
Course Name Intermediate Accounting: US GAAP (1) -Course | Credit

in English

Course Objectives

The objective of this course is to gain a better understanding of the financial
accounting under the US GAAP essential to the preparation of financial
statements with emphasis on the corporate form. Upon successful
completion of this course, the student will have reliably demonstrated the
ability to exercise appropriate judgment in selecting and presenting
information; interpret and record the various accounting data; and evaluate
and analyze emerging accounting issues.

ARk AL e
Course Code 31469
PR ETE EREFERN(D)-m F S
Course Name Intermediate Accounting: US GAAP(II) -Course | Credit
in English

Course Objectives

The objective of this course is to gain a better understanding of the financial
accounting under the US GAAP essential to the preparation of financial
statements with emphasis on the corporate form. Upon successful
completion of this course, the student will have reliably demonstrated the
ability to exercise appropriate judgment in selecting and presenting
information; interpret and record the various accounting data; and evaluate
and analyze emerging accounting iSsues.

ARk AL e

Course Code

31761

Course Name

R B | F S

Activity Value Management System Credit

Course
Objectives

The main purposes of this course are:

1. To introduce the basic concepts and theories of the activity value
management system;

2. To facilitate students to explore the applications, case studies, and recent
development in practices for the activity value management system;

3. To enhance students’ capability of employing theories of activity value
management in several real case companies; and

4. To enable students to design and apply the activity value management
system for planning, controlling and decision making.
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Course Code

31262

Course Name

Bz fIAT2 R G g ILL F 5 Credit [+
Digital Innovation in Risk Management and Auditing

Course
Objectives

The objectives of this course are:

1. To provide a general understanding of the digital innovations.

2. To share the business models of different industries to apply the disruptive
technologies, such as big data, RPA (Robotic Process Automation), etc.

3. To utilize Python in industry and competitive analysis.

= SRR

19




() s

S FAE AR REALIM 07 B ERER

"BEEY-® 2 TR

BAFE .7}*""\’}‘?J ~fz§=f39 i e

Course Code

31444

Course Name

3 _ o
BEFY-= Credit F S

Machine Learning-Course in English 0 3

The goal of this course is to extend the data mining methodologies and introduce
the machine learning related algorithms. These algorithms may include the

Course Support Vector Machine (SVM), Logistic Regression, Artificial Neural Network
Obijectives (ANN), Deep Learning related algorithms, Random Forest, and Bayesian
Networks. This course dedicates to help students learn current algorithms, apply
it to data analysis, and make adequate decisions to solve problems.
vk L e

Course Code

31415

Course Name

BB TR Credit F S
Web and Social Media Analytics 0 3

Course
Obijectives

The role of the services provided through the Internet is more and more

important in people’s daily life. Enormous records of corresponding activities

have been recorded or can be recorded by the web participants. How to analyze

the information embedded in these records is a very important task nowadays.

The main goal of the course is to teach relative knowledge and analysis skills in

this scenario. The topics will be covered in this course is listed as follows:

® \Web Scraping

® Social media foundations, such as the basics of Youtube, Facebook,
Google+, Twitter, Instagram and blogging

® Social media monitoring

® Data stream mining techniques

® Data warehouse

e TR
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Course Code 31623
g R I
Course Name staustICaI Methods for the Social Science Credit 3 S

Course
Objectives

The purpose of this course is to help students understand the important concepts
and principles of social science. The statistical methods for the social science
include item response theory, structural equation modeling, longitudinal data
analysis, etc.

e SRR
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Course Code

31159

Course Name
(A2 & 41)

BRI

H we T P4 F S
Fintech I: Robo-Advisory in Investment Credit | 3 0

Management

Course
Obijectives
(35420 1)

ERAHATA S P A BIRGEF kPR 1 égﬁ B i ﬁﬁﬂﬁii}}ﬁﬂ% S
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The revolutionary changes of services brought by the fintech startups shape
the future of financial service industry. The course is designed to focus on the
analytical skills and implementation capability in robo-advisory in investment
management via project-based learning approaches. The course consists of
three sections: fundamental analysis of macroeconomics trends; investment
planning and asset allocation; and investment strategy and performance
evaluation. Students are required to complete one project for each of the three
sections. In contrast to traditional quantitative analysis, students have to pay
attention to unstructured data analysis for investment management as well.
Students are expected to establish diverse analytical capabilities useful for the
recent development of financial technology.

ARk DB o
Course Code 31160
Course Name | & gt Il @ 3 B & f . F S
(A2 & 40) Fintech II: Internet Finance Credit - g 3
%ﬁuﬁﬁﬁééilﬂuﬁéﬁéiﬁ BIRE TR 2 95 T e
EfAPM R & F LB A RGP AL PRI BB L R PR
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FERA 222 AR P HARTH AP E T B L BAORLIT S b G
Course fo AL L -
Objectives This course is designed to be practice-oriented. We will introduce three topics

(AP %)

related to Internet finance and mainly focus on “P2P lending”. First, we
demonstrate the current prevalence of P2P lending and the related default risk
evaluation methods. Then we further discuss the development of new default
risk factors and appropriate model specifications for the P2P lending business.
After the training of this course, students are expected to have fair knowledge
of Internet finance and default risk evaluation methods.

vk L e

Course Code 31161

Course Name | & gtk Il & £ 4782 1 447 . F S

Sy gp 2 g2 ; : e ; Credit

(A2 = 4) Flntech I1l: Data Analy5|s in Corporate Finance 3 0
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Course PR o T B RO o BB PR o b A

Objectives T gk e AT i 4 MR APMHBA R SR 4 LR ERS

(AP %)

ERPRE EABE T G RN B

This course is designed to provide lots of hands-on opportunities for the
students to gain fintech experience. Students are asked to deliver projects in
corporate finance for their course evaluation involving three financial
problems. For each problem, students shall collect, transform relevant
information into data and apply data analysis methods to deliver concrete
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solutions. In contrast to traditional financial analysis training, students need to
pay attention to unstructured data analysis including texts, images, or more
generally, contents in the internet. Students are expected to establish diverse
financial data analysis capabilities that are useful for the recent development of
financial technology.

vk L e
Course Code 31459
Course Name | Financial Asset Management Credit F S
(A2 2 45) ERFAFIREA (8~ #0) 3 0
This objectives of this course are:
1. To provide students both a theoretical foundation and practical experience
Course in the financial asset management
Obijectives 9 '

(SAz P 1E)

2. To have a comprehensive understanding about how to implement risk
management for financial assets, especially in respect of compliance and
internal control system of financial institutes.

Aotk T ALAE -
Course Code 31787
Distribution Channel and Strategy . F S
(C;";gi“i;“e Management in Financial Industry ?gg\'t&) 2 0
MEEH) | eptuapeivie
The objectives of this course are to provide the students with basic financial
concepts so they can understand the practice of three pillars of financial
industry, namely, Insurance, Banking, and Security. The course will assist and
Course evoke the students’ understandings towards the followings:
Objectives 1. The market landscape of business

(A2 P %)

2. The major products

3. The distribution channels

4. The key factors (like Source of profit) of business
5. The future trend of business

vk AL

(1) 3HEPRMAIIL108 F = RATHR THALHRE | 25420 % -
% 1 107.06.21 4 f B & 5 106-04= 3k € il i o

Course Code 31760

Course Name | Financial Economics Credit g SO
Course The objectives of this course are:

Obijectives 1. To learn some mathematical expertises that are fundamental in “Finance” or

“Investments” discipline.

2. To know no arbitrage market setting and the existence of risk-neutral
probability measure.

3. To form general understanding of structuring portfolio choice problem.

4. Competitive market equilibrium and Pareto efficiency.

Prerequisites

None

Ak -
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Course Code

13027

Course Name

R 9 .| F S
Mapghine Learning Credit 3 0

Course
Obijectives

The course objective is to learn the theory and practical application of Machine
Learning, which will focus on four fields: machine learning theory, traditional
machine learning algorithms, bio-inspired computation systems, and evolution
computation. Machine learning theory will include supervised learning,
unsupervised learning, semi-supervised learning, reinforcement learning;
traditional machine learning algorithms include logistic regression, decision tree,
Bayesian network (belief network), SVM, SVR, etc.; evolutionary computing
include genetic algorithms, genetic programming, evolution strategies (ES), and
gene expression programming (GEP), etc.; Bio-inspired computation system
includes ant colony optimization (ACO), particle swarm optimization (PSO),
artificial bee colony (ABC), and artificial immune systems (AIS), etc. In the
Internet and big data trends, these adaptive algorithms in the field of data science,
will be an important modeling and data mining technology. Students are expected
to learn these techniques, and apply them in academic research and emoply these
technologies to solve real-world problems; and enhance the efficiency and
effectiveness of problem-solving.

Prerequisites | None
Ak T LB e
Course Code 31356
Bz & g % B8 . | F S
Course Name Digital Finance and Blockchain Credit 0 3

Course
Objectives

The main objective of this course is to enable students to learn Fintech of the
content and structure, including transaction technology, trade structure,
Blockchain, P2P platform, and to explore technical and management issues.
Course content includes e-payment, digital banking, digital securities, digital
insurance, and blockchain technology, focusing on issues of payment, P2P
innovative service system, Robotics and trading, Financial data analysis,
Cryptographic currency, Blockchain theory and applications, Crowdfunding and
ICO, etc. Finally, digital finance supervision and security issues will be discussed.
Therefore, in addition to learning theory and digital finance system, students will
learn about the existing services with case studies, and the applications of what is
learned with related issues.

Prerequisites | None
ARk DB o
Course Code 31354
78 5 PRI Kt F S

Course Name

Credit

Mobile Cloud Service Applications Design 3 0

Course
Objectives

The objectives of this course are to provide the students with the skills to develop
enterprise level mobile applications with features of bar code scanning, speech
recognition, maps, location sensor, and enterprise web services request. The
topics include Service-Oriented Architecture (SOA), web services, unwitting
programming or End User Development (EUD), and MIT APP Inventor. A system
of enterprise cloud services is used for demonstration, discussion, and
development of mobile applications. Students will be using MIT App Inventor to
develop at least 8 enterprise level mobile applications.

Prerequisites

None

= SRR
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Course Code

31355

Course Name

PN T SRR G R i F >
R3S 2 RPRAS kB g Credit

Responswe Cloud Service Systems Development 0 3

Course
Objectives

This course provides students the concepts of Service-Oriented Architecture
(SOA) and the skills of Responsive Web Design (RWD) for enterprise
applications. The topics include SOA, Model-View-View-Model (MVVM),
RWD, End User Development (EUD), and the whole process of developing
enterprise level mission critical software systems. Each student will have to
develop at least 8 enterprise level RWD applications by using the program
templates taught in the course. Students need to have ideas and translate their
ideas into applications and demonstrate them in the class.

Prerequisites

None
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Course Code

30709

Course Name

(R R

Introduction to Health Care Industry Credit

The main purposes of this course are:
1.To help students understand the definition, terminology and industry policy of
health industry.

8%9;523\/63 2.To introduce industry scenario, operation practices, future opportunities in
) medical institution and health industry.
3.To provide practical cases of new ventures development in heath industry.
4.To develop a business plan for new venture in health industry
ik i o
(—L:)%a‘iﬁ]'%‘fg*_ R E-CER S ROLE &5 21 WR AR A-E T 2
i«c%ﬁﬁ J \Pkﬁ-gﬁ
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Course Code 31310
B A3k 2] F S
Course Name | International Business Negotiation - Course in Credit
English 3

Course
Obijectives

This course is designed to help the students understand the fundamental issues of
negotiation and international negotiations. The students will learn the knowledge
and skills of negotiation through the practices of current issue-centered
international negotiations in terms of group analyses, discussions, presentations,
and simulations in various social interactions and contexts in the international
arena nowadays. Upon successful completion of the course, students will learn
how to:

. Prepare for negotiations

. Build the relationship

. Elicit information effectively

. Hold your ground when you need to

. Deal with the tough guys

. Make the best with your chips

. Negotiate with flair

. Close the deal

CO~NOOT A~ WN -

s

WF o
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Course Code

31312

Course Name

rERBLEEYRE-E F S

Global Green Energy and Business Environment | Credit
-Course in English

Course
Objectives

The objective of this course is to cover various topics related to international
green energy industry and management including globalization, environment
management issues, and international business strategy.

In this course, we also invite senior executives with over 10 years work
experience to share their working experiences, who will interact with students to
coach them outside the classroom.

This mentoring program aims to provide opportunities for selected students to
learn from the mentors via close interactions with them, and thus to enhance
students’ competitive advantages for their career.
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# % © 107.06.267 7 #7106-02=% 7% ¢ i iF

Course Code

30959

Course Name

Qualitative Research Methodology - Qualitative | Credit
Data Analysis

Course
Objectives

1. To cultivate the ability to identify the research topics and the appropriate
research designs.

2. To be familiar with the related qualitative research methods including research
context, knowledge basis and research process.

3. To practice the needed data sampling, gathering and analyzing methods for the
gualitative research.
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	(八) 追認金融國企系學士班107學年度新開設「金融科技I:智能理財」、「金融科技II:互聯網金融」、「金融科技III：企業財務量化分析」、「金融資產管理專題」、「金融業通路與策略管理」之課程目標。
	(九) 審議金融碩士班108學年度新開設「財務經濟學」之課程目標。
	(十) 審議資管系碩士班108學年度新開「機器學習」、「數位金融與區塊鏈」、「行動式雲端服務應用設計」、「響應式雲端服務系統開發」之課程目標。
	(十一) 追認商管學程107學年度下學期新開設「健康管理產業概論」之課程目標。
	(十二) 審議國際經營管理碩士學程108學年度新開設「國際商務談判-英」、「全球綠能與經營環境-英」之課程目標。
	(十三) 追認商研所107學年度開設「質性研究方法論-質性資料分析」之課程目標。

	五、審核107學年度第二學期遠距教學課程開授計畫書
	六、審議「3D列印設計與應用微學分學程」自108學年度起停辦。
	七、審議推薦107學年度第一學期「輔仁大學教師教授全英語專業課程獎勵」

	貳、檢視各系所學程106學年度AOL成果報告。
	參、專案報告
	肆、臨時動議  無

