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Course Code

23851

Course Name

Financial Statement Analysis - Course In English Credit

Course Objectives
()S? SB-mp iR g
F /’ F?B F%)

The objectives of the course are

1. To understand the financial performances from six important dimensions,
including short-term liquidity, return on invested capital, asset utilization
analysis, operating performance analysis, cash flow analysis, capital structure
and solvency; and

2.To introduce ratio analysis, trend analysis, comparative financial statements,
common-size financial statements, charts analysis to analyze the financial
statements and the related information.

Course Objectives
(107 = & &
SPTHRAR P R)

This course is about the analysis of financial information - particularly firms’
financial statements - for making decisions to invest in businesses. The primary
objectives of this courses are:

1. To focus on equity (share) valuation;

2. To examine the appropriate methods of fundamental analysis, including
models of shareholder value; a comparison of accrual accounting and
discounted cash flow approaches to valuation; the analysis of profitability;
growth and valuation generation in a firm; testing the quality of financial
reports; forecasting earnings and cash flows; pro-forma analysis for strategy
and planning; analysis of risk; and the determination of price/earnings and
market-to-book ratios;

3. To provide the basis of valuation from the perspective of security analyst as
well as corporate financial analyst and to be applicable to the valuation of
acquisitions, restructurings, other investments, and strategic analysis; and

4. To be able to write a thorough and convincing research report.
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Agricultural products are different from goods and require different ways of
marketing. The advent of digital age and the support from Taiwanese
government have brought about more opportunities for agricultural marketing.
This course intends to equip students with a basic understanding of key
concepts of agricultural marketing management and how to harness the power
of digital technology to market agricultural products by integrating marketing
theories and practices of agricultural marketing. Main subjects we will cover in
this course include:

(1) The unique features of agricultural products

(2) Agricultural marketing mix

(3) Experiential marketing

(4) Pricing analysis of agricultural products

(5) E-commerce and e-marketing of agricultural products

(6) Intelligent Agriculture

(7) Quality Agriculture

(8) Introduction to leisure industry
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Course Code 31924
Seminar in Corporate Governance and Corporate Social F S
Course Name | Responsibility Credit
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The main purpose of this course is to assist students to understand the concepts of
corporate governance, corporate social responsibility with cases in the real business

Course world. The main purpose is to foster student team leadership and cooperation ability
Objectives through group interaction and presentation. Combined with business practices and

international trends, the course is intended to improve students’ knowledge and
vision in the area of corporate governance and corporate social responsibility.
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Course Code

32152

Course Name

Global Brand Management - Course in English . F S

[ Credit
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Course Objectives

This course is to prepare students to have a basic understanding of brand and
brand management. Also the students, through case studies, will learn how
different global brands strategically manage their own brand(s). Students are
expected to learn relevant academic theories, models and marketing concepts
and tools to appreciate others’ or arrive at their own branding decision(s).
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Course Code
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Course Name

Deep Learning-course in English . F S

ER B Y - Credit

Course Objectives
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The goal of this course is to give students basic understanding of modern deep
neural networks (DNNSs); and their applications in computer vision and natural
language processing. The course starts with a recap of linear algebra and
classical machine learning components and then introduces backbones and
major research topics of DNN. Students are expected to have the ability to learn
DNN progress from research papers by themselves after this course.
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Course Name

Marketing and Market Survey - Course in . F S
English Cred\lt
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Course Objectives
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The objective of the course is to instruct students the general concepts of
Marketing. Students are expected to have the ability to solve real marketing
problems. Through case discussions and project practice, students should be able
to develop the ability to execute a market survey plan and analyze survey
results.
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Course Objectives
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This is a capstone course of our business analytics track. The course aims at
training students to master how to handle real-world business problems via their
comprehensive understanding of all the methods they have learned. Besides, how
to express the importance and contributions of the analysis results will be
addressed. The business background of the real-world cases will be introduced
and the corresponding step-by-step analysis procedures using real-world data
sets will be demonstrated.
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Course Code

Bikrm > B

Course Name

Statistics with R and Python

Credit

BB TR AT

Course Objectives

The objectives of this course are:

1. To introduce the basic concept of research methodology that applies in
academic and practical research;

2. To learn the methods of conducting research processes, designing research
strategies, collecting and analyzing research data, and preparing research
proposals and reports;

3. To know how to obtain the required information through appropriate
approaches in writing research papers and solving management problems; and

4. To learn how to perform real data analysis using R and Python.

Aotk AL i e

C)FRTF H108FERLEFHAFRLT LR T A2 HE 0T
PHE AT CTAAFEAERS CTRRAEY EHA AT | TRAES K
LEE NS SRR
=% 1 107.12.19% # 5 107-02= 3kt € 3016 -

DE Ly

Course Code

14761

Course Name

Advanced Programming Techniques F S

AR Credit

Course Objectives
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Object-Oriented Programming (OOP) is a new approach to programming that
emphasized the modeling of objects through classes and inheritance. To facilitate
the modeling of real world object, C++ provides not only multiple inheritance,
but also operator overloading, template, and polymorphism. Standard Template
Library (STL) gives programmer a easy way to overcome difficult problem,

which is also achieved by OOP technique.
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Course Objectives
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To learn object-oriented programs; and using numpy, matplotlib, and
beautifulsoup selenium module to access and analyze open data.
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Course Code

01016

Course Name

Artificial Intelligence

Credit

LagE

Course Objectives

Artificial Intelligence (Al) is a field that has a long history but is still constantly
and actively growing and changing. In this course, students will learn the basics
of modern Al as well as some of the representative applications of Al. The topics
include knowledge-based systems, expert system, fuzzy systems, neural
networks, evolutionary computation, hybrid intelligent systems and
reinforcement learning.
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Course Code

31357

Course Name

Introduction to the Internet of Things

Credit
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Course Objectives

This course will introduce the concept, techniques and applications of Internet of
Things (1oT). We will look at the ‘things’ that make up the Internet of Things,
including how those components are connected together, how they
communicate, and how they add value to the data generated. Several 10T
applications including smart manufacturing, smart healthcare, smart city and
smart farming are also discussed.
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Course Code

32135

Course Name

Industry Practices in Artificial Intelligence )
Credit
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Course Objectives

This course will invite industrial and academic experts to discuss several
real-world cases or projects in artificial intelligence (Al). These experts will
share how Al techniques are employed to solve the real-world business
problems. The shared topics may include Al-based smart manufacturing,
Al-based job matching, multi-agent computing system, medical image
recognition, real-time traffic prediction, etc. Students can gain a strong practical
artificial intelligence knowledge and technigues via in-depth case studies.
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Course Code

32134

Course Name

Deep Learning and Its Applications

) Credit
FREYEHE R
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Course Objectives

This course will introduce the techniques and applications of Deep Learning.
Students will learn: (1) the basic theory of neural networks; (2) the architectures
of neural networks including convolutional neural networks (CNN) and
recurrent neural networks (RNN); (3) how to apply specific networks to the
right problems; (4) use industry standard frameworks scikit-learn, TensorFlow,
and Keras to build learning solutions.
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Course Code

32133

Course Name

Agile Software Development Credit

USRS S

Course Objectives
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Understand principles and practices of Agile Software Development with project
implementations.
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International Management Strategy - Course in F S
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1. To cover the topics related to international management environment,
international strategy and the characteristics of the emerging markets.

Course 2. To discuss the core issues, themes, and perspectives in emerging markets and
Obijectives learn how to analyze the markets.
3. To explore cross-culture managerial issues and compare the differences in
managerial issues between developed countries and emerging markets.
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Course Code 24562
Big Data Analysis and Applications . F S

Course Name

Credit
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Course Objectives

1. To discuss the concept of Big Data and its analysis tools.

2. To take some examples to find out the patterns by collecting information and
using analysis tools, and then visualize the results.

3. To Invite professional instructors to give lectures for helping students have
further understanding on Big Data analysis and its applications.
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Course Code

B b o FRER

Course Name

Medical Introduction F S

¥ Credit

Course Objectives

The objectives of this course are:

1. To introduce the common physical and mental diseases. Therefore, students
can have the general understanding of common diseases and implementations
of correct health care treatments responding to various hazards in daily life.

2. To teach students to use the advantages of information technology or health
management to learn about the diseases, anxiety or hidden needs of patients.
The students are able to adopt the appropriate medical service to meet the
patients’ needs.
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Course Code

24760

Course Name

The Lean Startup F S
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Course Objectives

Peter Drucker regarded innovation and entrepreneurship as a practice and a
discipline. Following Drucker’s statement, this course introduces innovation and
entrepreneurship from three main aspects: the practice of innovation; the
practice of entrepreneurship; and the entrepreneurial strategies. The lecture of
this course emphasizes the actions and the behavior of the entrepreneur, which
allows the students to understand the entrepreneur’s decision-making logic. For
example, how an entrepreneur forms decisions such as staffing and rewarding
based on the opportunities, risks, structures, and strategies. Hence, the students
in this course are capable of linking the application of information technology
with managerial knowledge through in-class activities. Also, the transnational
enterprise case studies will develop the students’ analytic and the
problem-solving ability, and broaden their international perspectives. Last, the
accumulated knowledge of the students will be implemented on the development
of the local social enterprises for carrying out the spirit of human concern.
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Course Code

BN T

Course Name

Innovation and Entrepreneurship F S

TSI 2 Credit

Course Objectives

The lecture of this course emphasizes the actions and the behavior of the
entrepreneur, which allows the students to understand the entrepreneur’s
decision-making logic. For example, how an entrepreneur based on the
opportunities, risks, structures, and strategies in dealing with decisions such as
staffing and rewarding. Hence, the students in this course are capable of linking
the application of information technology with managerial knowledge through
in-class activities. Also, the transnational enterprise case studies will develop the
students’ analytic and the problem-solving ability, and broaden their
international perspectives. Last, the accumulated knowledge of the students will
be implemented on the development of the local social enterprises for carrying
out the spirit of human concern.
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Course Code

30620

Course Name

Design Thinking (1) F S

Credit
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Course Objectives

This course is developed for business innovation and design thinking
curriculum. Upon completion of this course, students can be familiar with
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creativity, innovation connotation, methods of thinking, innovative thinking and
design tools (software), business innovation thinking framework, cases of
product innovation and software innovation, and putting proposals and ideas into
practices.
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Course Code

30621

Course Name

Design Thinking (11) F S

Credit
S RAED

Course Objectives

This course is developed for business innovation and design thinking
curriculum. Upon completion of this course, students can be familiar with
creativity, innovation connotation, methods of thinking, innovative thinking and
design tools (software), business innovation thinking framework, cases of
product innovation and software innovation, and putting proposals and ideas into
practices.
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Course Code

22660

Course Name

Industrial Innovation (V1) F S

A L3 ) Credit

Course Objectives

Students will be able to

1. Make their job choices and career path more appropriately.

2. Learn to work creatively and build personal career assets throughout
innovative working experience.
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Course Code

22661

Course Name

Industrial Innovation (V1I1) F S

PETIETeS Credit

Course Objectives

Students will be able to

1.Make their job choices and career path more appropriately.

2.Learn to work creatively and build personal career assets throughout
innovative working experience.
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Course Code

31464

Course Name

Social Impact Measurement F S

A - A Credit

Course Objectives

1. Introduction of Economic forms
Introduction of the background and origin of different forms, including social
economy, market economy, moral economy, solidarity economy, community
economy, ethnic economy and other economic models. At the same time, |
will also introduce the system of reciprocity, central distribution and market
exchange system to understand the operation of the economic world.

2. Introduction to social economies, non-profit organizations and social
enterprises
There are different social and economic operating mechanisms in our society,
not only the market economy model. For example, there are many protective
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mechanisms or shelter centers which accept weaker or disadvantage people in
labor market. Other example such as social economy and cooperative
economy in Canada and Nordic countries. In addition, we need to pay more
attention on hybrid organization such as solidarity economy, cooperative and
social enterprise that emering in recent years.
3. Social impact measurement

How to measure the impact and outcom is a critical issue for social and
economic organizations. How to calim the legitimacy of an oarganization by
precise outcome is also an ambigious situation. And, how to mesaure the
outcome of financial-social return is another difficult technique. In this
course, we will introduce SROIl/social return on investment, SRS (social
standard report), DV (demonstrating value) and other related methods to
show how to evaluate the projects’ performance and demostration.
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Course Code

23240

Course Name

News Curation . F S

FHORE AT Credit

Course Objectives

In the era of "every citizen is a journalist”, use online tools to grasp the situation,
set issues, filter information, give context, interpret meaning, and share
connections to report news, guide topics, manage communities, and innovate.

Ak HRREE RIS N TR ERE R -

Course Code

18339

Course Name

Internet Journalism . F S

ERITE LA Credit

Course Objectives
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This course will lead students to explore a key topic: how do journalists in the
Internet age practice their ideals while earning money?

The practical strategy for this course is to guide students to discover a social
problem or need, then create a micro-media to solve the problem or meet the
demand, and develop an adapted business or public revenue model to attract a
group of loyal fans and social forces. To subscribe, sponsor, and support this
media, solve problems together, meet needs, create ambitions, and maintain
survival; reference models such as " News&Market", Chang Cheng, Chu
Shu-Chuan, and Yang Haohao.

This course covers four aspects: (1) Social innovation: discussing how to
combine journalism with new technologies, new theories, and new methods to
solve social problems; (2) Media entrepreneurship: how to plan a vertical media
that can meet the needs of specific readers; 3) Implementing R&D: Through the
lean development model of “development, evaluation, and learning”, the actual
execution of the business plan and the making of the minimum feasible product;
(4) Social dialogue: in the stage of thinking, planning, execution, and

23




achievement, Constantly absorb the wisdom of the group and connect the
strength of the group.
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Course Code

31837

Course Name

Purpose-driven Project Implementation . F S

LE i Credit

Course Objectives

The goals of the course are:

1. To learn project design and implementation through hands-on projects;
2. To apply social innovation knowledge to projects;

3. To build competence of teamwork, communication, and persistence.
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Course Code

31838

Course Name

Social Entrepreneurship in Action . F S

HEMER B Credit

Course Objectives

Establish the sustainable business model that could solve social issues through
continuous validation of customers/stakeholders’ pain points, business model,
and social issues.

Via validation of interview and questionnaire, groups will present the followings
from the perspectives of customers’/stakeholders’ pain points, business model,
and social issues: 1) Important hypothesis, 2) Result of validation, and 3) Lesson
learned. The goal is to revise business models from hypothesis to real
sustainable business models.
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