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Corporate Response to the Environmental Challenge Amsterdam McKinsey ~ Company, 1991.
(2)Environmental Strategies for Industry International Perspectives on Research Needs and
Policy Implications edited by Kurt Fischer and Johan Schot Washington,D.C. Island Press, 1993.
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Sustainable Development” California Management Review Winter pp.90-100
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Ottman, Jacquelyn (1993) Green Marketing NTC Business Books

Piasecki,Bruce (1995) Corporate Environmental Strategy John Wiley & Son
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The Greening of Business Education

CHao-Tune WEN

Graduate Institute of Technology & Innovation Management

National Chengchi University

ABSTRACT

Environmental concern has played little role in either engineering or business
education. If those students are ignorant of the environmental imperatives after their
graduation, we would not be able to sustain our environment with environmentally
friendly products. Leading schools are starting to blend these two conventions into their
curriculum and programs. However, it still lacks of evidence to these environmental
imperatives in the courses of design, material, marketing, manufacturing, information
system, and finance. In this paper, we introduce two courses. One course discusses the
interactions between the environment and the industry from a macro-viewpoint. The other
course discusses how an individual firm formulates its environmental policy and
implements its environmental program. These two courses will challenge the faculties and
students to think beyond the conventions of business and engineering.

Keywords Green business, Environmenta management, Environmenta corporate



