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663 450 150

63 5
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91 .84 .78 .81 .70

20 KSCG
Kilmann & Saxton 1983

16
66.37
eigenvalue 1 20
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1992 scree test 1
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52% 13
+0.3
M14 .84 .08 -.03
M12 .82 -.07 -.02
M09 .81 -.10 .15
MO05 .81 -.05 -.09
M10 .79 .07 .01
MO04 .79 -01 -.18
MO06 .78 -.39 .06
M08 77 -21 .09
MO03 .75 A2 -.23
M11 .73 -.02 .16
MO7 .72 -.39 .08
M01 72 .26 -.23
M13 .63 .39 .09
M15 .30 .62 -.33
MO02 .27 43 .79
7.824 1.185 .946
% 52.16 7.90 6.31
52.16 60.06 66.37
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.228b
.272b .165a
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0.176a
-0.171a 0.249b
-0.262b -0.057 0.280b
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+0.3
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0.362
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0.117 | 0.015 | 0.046
0.486 | 0.390 | 0.105 | 0.025
0.524 | 0.268 | 0.277 | 0.027 | 0.632

0.453 | 0.296 | 0.185 | 0.164 | 0.612 0.638

0.317 | 0.210 | 0.252 | 0.018 | 0.448 0.626 0.628
p<0.01
Punj & Stewart 1983
Ward's method
K K-means methods
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Dess & Davis 1984

(1).Lehmann 1979 n/50 n/30
3
(2). semi-partial R?
F P
1 2 3 4
5766 | 5.653 | 5064 | 4.647 | 20.38 | .001 1,2 -3-4
5339 | 5481 | 2695 | 4582 | 112.90 | .001 1,2 -4-3
4688 | 2454 | 3.056 | 3.215 | 4538 | .001 | 1- 43 -2
:=0.05
F P
1 2 3
4
5431 | 5567 5.105 4.926 | 334 | .021 1,2 -4
5743 | 5.913 5.511 5.114 | 4.14 | .008 1,2 -4
4970 | 4.151 4.264 3.687 | 6.62 | .000 | 1- 32,4
4.021 | 4.005 3.725 3.621 | 0.72 | .540
5503 | 5.673 5.290 5.365 | 0.74 | .530
5.187 | 5.180 4.982 4.960 | 0.44 | .723
5.118 | 5.166 4.962 4798 | 0.76 | .519
4741 | 4.776 4.676 4.477 | 035 | .786

:c=0.05
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R? 3
B
B
.694* .329* 279* -.034 423 .391* 372* .282*
.017 -.028 -.033 .097 .019 -.009 -.065 -.006
-.041 -.021 214* -.091 -.188* -.005 -.101 .020
R2 .460 .080 133 -.006 .153 .130 .100 .061
38.25* 4.80* 7.72*% 74 8.87* 7.53* 5.86* 3.82*%
: p<0.05
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4
3 4
3
4 2
2 4 1
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F P
1 2 3 4
4.037 4.726 5.116 5.181 15.87| .000 34 -2-]
3.829 3.277 5.030 3.269 65.04| .000| 3-1- 24
3.991 2.765 3.218 2.076 31.49| .000 1-3-2-4
4,741 4.290 3.735 2.614 49.08/ .000 1-2-3-4
:c=0.05
27
38
47
30
4.22% Press's Q
379.35 a 0.01 6.63 Hy
X 2 0.000 Hs
contingency
coefficient

Goodman & Kruskal 1979
15%
70% 30%
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1 2 3 4

3 211 | 1 070 | 10 704 |13 915 27

1 19.01
5 352 |11 775 | 13 915 9 634 38

5 26.76
22 6 4.23 9 634 |10 7.04 47

3 15.49 33.10
5 352 | 9 634 7 493 9 634 30

4 21.13
35 27 1901 | 39 27.46 |41 28.87 142

24.65 100.00
; =0.418, 0.866;

A =14.29%; X 2=30.034, p=0.000

Hs

Hofstede
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1990
F P
1 2 3 4
3.611 3.997 3.935 4.332 473 | .004 4- 31 ,2-1
3.690 4.653 3.964 4.506 10.50 | .000 24 - 31
3.741 3.838 3.964 3.966 67 575
4.014 4.519 4.389 5.236 12.81 | .000 4- 23 -1
3.683 3.795 3.768 3.436 1.84 | .143
3.831 4.393 4.812 4.823 9.91 | .000 43 -21
3.986 3.975 4.051 4.004 31 .814
4.370 4.666 4.439 4.764 151 | .216
3.819 3.715 3.843 3.494 1.98 | .119
3.832 3.506 3.740 3.478 2.28 | .082 1-4
4.366 3.752 3.857 3.404 576 | .001 1-3-4,1-2
3.931 3.098 3.505 2.722 11.57 | .000 1-3- 2,4
3.583 3.070 3.336 2.689 8.08 | .000 1-2-4, 3-4
4.491 5.225 4.713 5.615 13.58 | .000 4-2- 31
3.671 3.642 3.812 3.906 1.11 | .346
3.620 3.251 3.601 3.522 163 | .184
:c=0.05
8
Deshpande,
Farley, & Webster 1993 H,
RZ

0.205
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F P
1 2 3 4

4.528 5.268 5.420 5.476 6.81 | .000 432 -1
4.614 5.824 5.634 5.830 10.82 | .000 423 -1

4.212 4.283 4.369 4.017 43 | .732

3.861 3.382 4.043 3.995 1.81 | .148
4,759 5.473 5.676 5.627 4.80 | .003 342 -1
4.545 5.217 5.200 5.109 2.62 | .053 234 -1
4.364 5.256 4.995 5.213 4.10 | .008 2,43 -1

4.151 4777 4.783 4.762 1.64 | .184

:c=0.05

314~ .082 .067 .047 233 .221* .094 .149
.148 .149 157 201 .048 -.064 -.071 .025
-.283* | -.328* .033 -.013 -.092 -.006 -.199* | -.154
-.013 -.109 -.029 -.051 -.022 -.019 .054 .056
R? .205 .136 .008 .020 .049 .021 .031 .018
9.42* 6.15* 1.25 1.68 2.70* 1.70 2.05 1.60

: p<0.05
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F P
1 2 3 4

5.123 5121 4,632 4571 4.87 .003 (1,2)-(3,4)
4.554 3.735 3.745 3.807 5.79 .001 1-(2,3,4)
3.015 2.485 2.987 3.347 4.39 .006 (1,3,4)-2
3.699 4.215 4,120 3.911 3.19 .026 (2,3)-1
5.094 4,544 4,393 4121 9.03 .000 |1-(2,3,4), 2-4
3.230 3.023 3.203 3.668 3.33 .022 4-(1,3,2)
3.214 2.807 3.182 3.374 2.95 .035 (4,1,3)-2
3.604 3.130 3.438 3.692 2.99 .033 (4,1)-2

:c=0.05
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A Study on the Corporate Cultural Foundation of
Market Orientation

CHenc-NaN CHEN, Wen-Hong HUANG

Graduate School of Business Administration,
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ABSTRACT

The article focused on corporate culture perspective as a feasible way to explore what caused the
different market orientation. By means of natural grouping approach, there were four groups of market
orientation and four groups of organizational culture to be identified. The results provided supports for
the association of market orientation and organizational culture. Although there were very limited
differences were found on performances among clusters, the lowest market orientation and the
clannish culture were significant behind on most performance indicators. Relatively, the differences of
values were more significant than management practices and norms. The authors suggested that the
cultural foundation is necessary to the implementation of market orientation. Among four culture
dimensions, the work centrality seemed to be the most determinant one.
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