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(1997 11 ) 1996
68.4 65.7
?
Keesing (1974) (cultural anthropology)
(adaptationist
concept of culture)
(artifacts) (behavioral norms) (patterns of behavior)
(ideationalist concept of culture)
(beliefs) (values) (ideas)
(assumptions)
(both observable and
unobservable characteristics) (two-level construct)
Herman (1984)
Schein (1992) (@)
(artifact) 2 (espoused

value) 3 (basic assumption)
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Kotter Heskett (1992)
D (visible level) (behavior
patterns and styles) (2) (invisible level)

(dominant culture)
(core value) (subculture)

(Robbins, 1996)
Gregory (1983: 374) (1)
(coterminous culture) (2)
(noncoterminous culture)

(subculture)

(1997)

(1995)

Keesing (1974) Schein (1992)

Gregory (1983)
Bass (1990) Fernch & Raven (1959)
(model of social power) (D) (reward
power) (2) (coercive power) (3) (legitimate power) (4)
(referent power) (5) (expert power) Yukl & Falbe (1991)

French & Raven
(position power) (personal
power)



120

0 9

(charisma) Student (1968) French & Raven

Bachman et al. (1966) French & Raven
(compliance to managers requests)

Hollander & Offermann (1990) (socia power)
Hinkin & Schriesheim (1989)

Hinkin (1985)

Schriesheim (1991)

(D) )
©)
Finkelstein (1992)
(empowerment)

(Holpp, 1994; Conger & Kanungo, 1988)
(Wilson, 1995) Rosenberg & Pearlin
(1962)
Brass &
Burkhardt (1991) ( ) (

(influence tactics)
(Hinkin &
Schriesheim,1990; Y ukl & Falbe ,1990; Chacko,1990; Keys & Case,1990; Case et
al.,1988; Kipniset a., 1984; Kipnis & Wilkin, 1980) Kipniset a. (1984)
(1) 2 3 (4) ©) (6)
(7)

Y ukl & Fable (1990)

1) @)

©) (4) ®) (6) (7) (8)
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(Falbe & Yukl,1992;Yukl &
Tracey, 1992)

(Brass &
Burkhardt, 1993; Hinkin & Schriesheim, 1990) Brass & Burkhardt (1993)

Driskell (1993)
Offerman & Schrier (1985)
(negotiation strategy)

French & Raven (1959) Schriesheim &
Hinkin (1990)

Kilmann & Saxton (1983)
(Kilmann-Saxton Culture-Gap Survey) KSCG

400
28 KSCG
1 (task support)
2. (task innovation)
3. (socid relationship)

4, (personal freedom)
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KSCG
(Kilmann, 1985) KSCG
(content
validity) (Mulder, 1986)
KSCG Cronbach’a
0.89 0.87 0.88 0.84
()
Hinkin & Schriesheim (1989)
(Bases of Social Power Questionnaire)
Likert
1 (reward power)
2. (coercive power)
3. (legitimate power)
4, (expert power)
5. (referent power)
Hinkin & Schriesheim (1989) French & Raven
(1959) Dahl (1957) Eezioni (1961)  Kanter
(1979) Hinkin & Schriesheim
(1989) 42 20
70
Cronbach’s a
0.85 0.87 0.82 0.86

0.81
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Cronbach’'s a

21

6.

Schriesheim & Hinkin (1990)
(Influence Tactics Questionnaire)

(ingratiation)

(exchange)

(rationality)

Likert

(assertiveness)

(upward

(coalition)

appeal)

Scheriesheim & Hinkin (1990)

0.85

0.79

370
17
0.75 0.83
0.82 0.78
106
18
106 31
23
21

Cronbach’s a

16

73.2%

0.83

13

17

0.84

1997

37

6

13
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882 427 48.41
208 58 161
54 80 74

14 23 21 36

73 52
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D Scheffe

541 5.45 4.78 0.0018** c>1J
5.76 6.02 5.14 0.0008** A>J C>J
5.91 6.10 5.43 0.0018** Az

c>J
3.63 3.48 3.05 0.0009** cC>J
3.77 3.87 3.84 0.4003
2.09 217 2.26 0.0246* J>C
4.23 4.17 4.16 0.2311
4.50 451 4.36 0.0091** C>J A>J
4.44 4.58 4.35 0.0034** A>J
3.49 3.43 3.32 0.0131 C>J
3.05 3.09 3.10 0.7369
4.07 4.16 4.03 0.1953
3.57 3.76 3.72 0.0120* A>C J>C
3.56 3.70 3.68 0.0545
3.65 3.50 3.64 0.2737

1.¥p<0.05
2.C

**p<0.01
A
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* A>C

1.%p<0.05 **p<0.01
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(Schriesheim et a.,1991; Yukl & Fable, 1991; Hinkin &
Schriesheim, 1989; Student, 1968; Bachman et al., 1966)

(1999)
2.
(Fable & Yukl, 1992; Yukl & Tracey,
1992)
(Yukl & Fable, 1990; Kipnis et a., 1984)
3.
(1999)

Brass & Burkhardt (1991)
Rosenberg & Pearlin (1962)
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Power Bases, Influence Tactics, and
Corporate Cultures of Managers among
Taiwanese, American, Japanese Firms in
Taiwan: A Comparative Study

CHuen-Jyi HORNG

Department of Business Administration, National Pingtung University of Science and Technology

ABSTRACT

This research does a comparative study of power bases, influence tactics, and corporate cultures of
managers among Taiwanese, American, Japanese firms in Taiwan. The researches about the comparison of
power bases, influence tactics, and corporate cultures of managers among different national firms are rare.

This empirical research results show that: (1) Power bases, influence tactics, and corporate cultures of
mangers among Taiwanese, American, Japanese firms are significantly different. (2) Corporate cultures of
mangers in the same position level among Taiwanese, American, Japanese firms are significantly different, but
power bases and influence tactics are almost the same. (3) Business factors (position level, seniority,
department, and sex of boss) and personal factors (age, marriage, education, and sex) can affect power bases,
influence tactics, and corporate cultures of mangers among Taiwanese, American, Japanese firms respectively.
(4) Power bases and corporate cultures are slightly correlated in Chinese and American firms. (5) Influence
tactics and corporate cultures are significantly correlated in Japanese firms. Influence tactics and corporate
cultures are slightly correlated in American firms.

Keywords: power base, influence tactic, corporate culture
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