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IT
0.7928 | 0.2110 | 0.1558 | 0.0554 | 0.2407 2
0.8146{0.1292 | 0.1013 | 0.2156 | 0.0942 10
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0.0871 [0.6100 | 0.0808 | 0.0503 | 0.1070 1
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275
252 171
Limdep
(MNL)
Coeff. t-ratio Coeff. t-ratio Coeff. t-ratio
A 1.2609 | 25683 | 1.4209 |4.5858 | 2.2319 |7.5162
0.8940 | 2.0986 | 0.6824 |1.7043| 1.7020 |7.8854
C -0.9060 | -2.9095 | -0.2947 |-0.7731| -0.1492 | 0.6250
-0.08409 | -2.2114 | -0.0099 |[-0.3289| -0.0399 | 1.8652
0.34208 | 3.5318 | 0.0922 |[0.7786 | 0.2567 | 3.5437
-0.2198 | -1.6880 | -0.3525 |[-2.2062| -0.2707 |-2.7767
A -0.4124 | -2.2519 | -0.0298 |-0.1312| -0.2745 |-1.9492
A -0.0038 | -0.1098 | -0.0855 |-2.1079| -0.0373 |-1.4351
A -0.1553 | -1.8134 | -0.1728 |-2.9881| -0.1728 |-2.9881
B -0.08730 | -1.1336 | -0.1727 |-2.4237| -0.1728 |-2.4237
C -0.05953 | -0.45201 | -0.1558 |[-1.9662| -0.1558 |-1.9662
LL(0) -698.692 -474.1127 -1172.805
LL(B ) -551.895 -420.3963 -1033.2488
LL(C) -566.831 -0.1133 -1064.2919
p? 0.2101 0.1133 0.1190
p* 0.1888 0.0808 0.0292
-2[LL(0)-LL(B )] 293.594 107.4238 279.1124
-2[(AB)-(LL(A)+LL(B))] 121.915
A B C
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log-likelihood ratio (Ben-Akiva, 1985)
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Internet Telephony Choice Behavior

Fang-Mel TSENG*, CHing-YInG YU**

*Department of Finance, Hsuan Chuang University

**Computer & Communications Research Labs, Industrial Technology Research Institute

ABSTRACT

Recently, Internet Telephony (IT) becoming more and more popular in telecommunication industry due to
the low cost advantage. If the demand of IT communication market could be analyzed, the marketing strategies
would be developed as soon as deregulation data comes. In this research, we divided the market into two
segments “owing computers "and “without computers” groups. Further more five IT attributions were choose,
that are transmission quality, fare, operation time, line busy and addition functions. The result shows that fare,
transmission quality and line busy are the three critical factors in the “owing computers " market segment to
the consumer buying behavior. In the “without computers” segment, only the busy time is the critical factor.

Keywords: internet telephone, factor analysis, multi-nominal logit model, stated preference



