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The Influences of Product Knowledge and
Product Information on Business
Purchase Behavior

Tsu-Yen FAN”

ABSTRACT

The purpose of this research is to investigate the influences of providing simple or complex information to
members of a buying center with different levels of product knowledge. The effects on their knowledge
increments, brand attitudes, and purchase decision are examined. The research employed a field experiment
to manipulate the informational level and keep its external validity. There were 332 respondents from 71
companies in total.

The study illustrated that respondents obtain more product knowledge from the complex product
information. It was also found that novices changed their brand preferences and purchase intention more
when simple information was provided. On the other hand, simple and complex information had similar
effects on experts.

Keywords: product knowledge, information complexity, roles of business purchase
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