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The Study the Impact of Consumer Online
Browsing to Purchase Behavior through
E-Taid

SHIH-YA CHEN, Yu-CHl YANG :

ABSTRACT

In recent years, it has become very popular that consumers are purchasing investment commodities on
E-Tail, while the total spending has accumulated to great amount. This study integrates abundant relevant
references and research results, and introduces the “E-Tail Browsing Model” using SEM to analyze investment
online commodity purchase behavior. The results of the study show that consumer behavior online breaks into
two stages: browsing and purchasing, while online browsing attitude and intention influence browsing and
purchase behavior. Specifically, personal factors has least effect on perceived browsing security, while
perceived browsing plays an influential role on online browsing attitude. Hence, E-tail should provide various
products for consumers to chose among, intensify the management of browsers, and simplify web navigating

functions to encourage consumers’ purchasing behavior.

Keywords: online browsing, online purchasing, electronic commerce, investment commodity, TAM
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